CITY OF OAKLAND

FILED AGENDA REPORT

‘ THE Ci11 CLERD
OFFICE OS AKLAND

809 0CT Mfﬁwcl@t@czclty Administrator

Attn: Dan Lindheim

From: Community and Economic Development Agency
Date: November 3, 2009

Re: A Resolution Authorizing The City Of Oakland To Pursue And Accept The
Position Of 2018/2022 Federation Internationale De Football Association (FIFA)
World Cup Host City From the USA Bid Committee Inc., And Authorizing The
City Of Oakland To Enter Into A Host City Agreement With FIFA And The USA
Bid Committee Inc. Regarding The 2018/2022 FIFA World Cup Host City Bid

SUMMARY

Staff is seeking a resolution authorizing the City Administrator to pursue and accept a position of
Host City for USA Bid’s pursuit of the 2018/2022 Federation Internationale de Football
Association (FIFA) World Cup. Staff is also seeking authorization for the City Administrator or
his designee to enter a Host City Agreement between FIFA and USA Bid Committee Inc.

The City of Oakland has been actively pursuing the position of a Host City for USA Bid’s efforts
to host the 2018 or 2022 FIFA World Cup since June of this year. The City of Oakland’s bid has
survived various stages of USA Bid’s selection process, and is now one of the 27 semi-finalist
‘cities. The USA Bid Committee will select 18 cities as finalists for its bid proposal to FIFA in
December of this year. In order for the City of Oakland to be considered as a finalist, the Host
City Agreement between FIFA, USA Bid Committee, Inc. and the City of Oakland must be
entered into by November 30, 2009. Representatives from the City of Oakland will attend a
presentation and workshop of the USA Bid Committee on November 10™ — 12, and would like
to present the Council’s resolution of support in the City’s presentation.

FISCAL IMPACT

The pursuit and acceptance of a Host City Bid, along with the entering in agreement with FIFA
and USA Bid Committee Inc., would have minimal immediate fiscal impacts, such as expenses
for traveling to and participating in the USA Bid Committee Workshop November 10— 12,
The estimated expenses are $20,000 or less; travel arrangements regarding the Host City
presentation in New York, New York have not been finalized. Funding would be allocated from
the Redevelopment Agency’s Coliseum Operations Fund (7780), Coliseum Redevelopment
Organization (88659), Coliseum Staff Project (C82620).

Overall, two conditions must be met in order to be awarded the status of Host City: 1) Oakland
must be selected as one of the final 18 Host Cities; and 2) the USA Bid Commuittee must be
selected Host Nation Status for the FIFA 2018/2022 World Cup. The USA Bid Committee
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commissioned an economic impact study for a Host City of the 2018/2022 FIFA World Cup.
The study analyzed the financial benefit that Oakland or any of the other prospective cities could
expect to receive from hosting FIFA World Cup matches and ancillary events. The study was
conducted by Economic Research Associates, one of the leading international tourism, sports and
entertainment attraction consulting firms in the world. The findings of the study indicate that the
total economic impact projected for any one Host City range from approximately $300-§500
million using 2009 dollars. It is also expected that between 5,000 and 8,000 new jobs would be
created by the preparation and operation of the 2018/2022 FIFA World Cup. Overall economic
impact across the nation (using 2018 dollars) is projected to be over $5 billion. The study is
included as Attachment A to this report.

There would also likely be opportunities for both public and private partnerships, as well as local
funds and responsibilities, related to the planning, preparation, and implementation of being
selected as a Host City. For example, a condition of being selected as a Host City would be the
ability to organize, plan and host an Oakland Fan Fest that would be held in a controlled outdoor
location and would carry live broadcast of all sixty-four (64) Matches of the FIFA World Cup.

BACKGROUND

In early April of 2009 the City was contacted by USA BID Committee Inc. about the possibility
of serving as a Host City for the 2018/2022 FIFA World Cup. Oakland was one of 54 cities
contacted by USA BID as a potential site. USA BID also contacted the Oakland/Alameda
Coliseum operators, SMG, to determine whether the site would meet FIFA requirements. The
Coliseum was one of 70 venues within the 54 cities being considered. After two months of
preliminary discussions, it was determined that Oakland would be a strong potential candidate,
and the City of Oakland was encouraged to apply to the USA BID Committee for a Host City
position, with the Oakland Coliseum as its venue. The City of Oakland was one of 38 remaining
cities, and the Coliseum was one of 45 remaining venues to reach this stage. The list of
prospective Host Cities is included as Aftachment B to this report.

The Cit?: of Oakland/Oakland Coliseum proposal was submitted to the USA BID Committee
July 30". A copy of the proposal was submitted to the City Council and Mayor’s Office. In late
August 2009 the USA BID Committee announced that Oakland was one of 27 cities selected to
participate in the next stage of the bid process. In mid-September CEDA staff representatives
were provided with additional information regarding the bid process, including a Host City
Agreement (Attachment C) to be executed between the Host City, the Local Organization
Committee (USA BID Committee) and FIFA. This agreement must be executed by the
prospective Host City by November 30, 2009. In addition, representatives from the City of
Oakland have been asked to attend a “Host City Workshop” in New York, New York from
November 10™ — 12™ to discuss the City’s proposal, and to present on specific topics such as
transportation, sustainability, and resources. In December 2009 the USA BID Committee is
expected to select the final 18 Host Cities for its bid submission. The Host Nation Bid
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submission from USA BID will be due to FIFA by May 14, 2010. In August 2010, FIFA will
begin venue inspection tours of the prospective Host Nations. FIFA is expected to make its final
decision regarding Host Nation for both the 2018 and 2022 FIFA World Cup in December 2010.

KEY ISSUES AND IMPACTS

Pursuing and acquiring the Host City Bid, along with entering into the Host City Agreement,
would undoubtedly have a positive economic impact to the City of Oakland. Regardless, the
City of Oakland would be required to sign and execute a Host City Agreement in order to be
eligible, which require various obligations. A representative listing is included as Attachment D
to this report. If the City of Oakland is selected by USA BID, and if the United States is
selected as the Host Nation for either the 2018 or 2022 World Cup, then the City would be
expected to maintain the Host City Agreement. Nonetheless, Oakland would still have an
opportunity, at a later date, to ultimately decide to participate through a separate Stadium Use
Agreement. There are also certain commitments that would require the City of Qakland to
collaborate with the Coliseum, the Port of Oakland, BART and AC Transit to properly execute;
though the commitments that require collaboration appear to be common elements to any city
hosting a large event with international draw.

Should the City of Oakland be selected as a Host City and the United States be selected as a Host
Nation, a budget would need to be established to have the City meet its obligations as a Host
City. The Host Agreement would require the City of Oakland to carry out certain responsibilities
as related to the marketing, advertising and proper sponsorship of the World Cup. One such
obligation would be to host a “Fanfest” event, which would provide an outdoor venue for
residents and international visitors to gather together and enjoy the World Cup experience. An
outdoor venue would need to be assembled that can comfortably and safely host several
thousands of individuals as well as vendors, viewing screens and activities. In the City of
Oakland’s proposal, the areas around Lake Merritt and/or Jack London Square were proposed as
possible sites.

POLICY DESCRIPTION

The legisiative action and purpose is twofold: 1) it authorizes the Agency Administrator to
pursue and accept the position as Host City for USA BID Committee’s proposal to FIFA to host
the 2018/2022 World Cup; and 2) it authorizes the Agency Administrator to enter into the Host
City Agreement with FIFA and USA BID Committee. If Oakland is selected as one of the 18
final Host Cities for USA BID, and if USA BID is selected to host FIFA World Cup in 2018 or
2022, then Oakland would assume the role of Host City.

As a Host City, Oakland would be expected to follow the requirements as stated in the Host City
Agreement, which govern certain details as marketing, advertising, access and transportation,

Item:
’ City Council
November 3, 2009



Dan Lindheim
CEDA: FIFA Host City Agreement Page 4

observing the proper copyrights, etc. In the years leading ub to the World Cup, the City of
Oakland wouid have an opportunity to plan, organize and structure its role with regards to being
selected as a Host City.

SUSTAINABLE OPPORTUNITIES

Economic:

By itself, the pursuit and acquisition of a bid, and entering into the Host City Agreement with
FIFA and USA BID, will have little to no economic impact. However, if Oakland is selected as
a Host City and if the United States is selected as a Host Nation, then there will be various
actions that could improve and sustain the economic viability of Oakland. It would also
positively impact Oakland’s perception as an international destination and/or tourist locale.

Environmental:

USA BID has communicated a strong focus on any potential Host City’s environmental
sustainability. Oakland’s proposal focused on Oakland’s strengths in Environmental Protection,
including core elements such as: pollution-free transportation; sustainable food & zero waste!
energy! green jobs! etc. The City will continue its focus on these and other areas throughout the
execution of any requirements related to the Host City Agreement.

Social Equity:

The City of Oakland has various requirements currently in place regarding employment and
contracting programs including: local construction employment, local and small local business
participation goals, prevailing wage and living wage. Any and all new jobs created in relation to
the activities associated with the World Cup will be subject to City requirements.

DISABILITY AND SENIOR CITIZEN ACCESS

Any action taken by the City of Oakland as a result of being selected as a Host City for USA
BID will be required to comply with applicable City, state and federal disabled access
requirements. Any new construction that occurs within the City will be required to comply with
applicable City, state and federal disabled access requirements. CEDA Building Services will
address such standards during plan check and building inspection.
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RECOMMENDATION(S) AND RATIONALE

Staff recommends approval of the Resolution, the pursuit and acceptance of a Host City Bid and
the entering into the Host City Agreement between Federation Internationale de Football
Association (FIFA) and the USA Host Bid Committee regarding the 2018/2022 World Cup Bid.
The designation of a Host City for FIFA World Cup will lead to an increase in jobs, revenue,
tourism and the recognition of Oakland as a “Model City” on an international level.

ACTION REQUESTED OF THE CITY COUNCIL

Staff requests that the City Council authorize the City Administrator or his designee to pursue
and accept the position of 2018/2022 Federation Internationale De Football Association (FIFA)
World Cup Host City from the USA Bid Committee Inc., and enter into a Host City Agreement
between FIFA and the USA Host Bid Committee regarding the 2018/2022 World Cup Bid.

Respectfully submitted,

LV/DWOC Lo—

alter S. Cohen, Director
Community and Economic Development Agency

Reviewed by:
Larry Gallegos, Redevelopment Area Manager
Redevelopment Division

Prepared by:

Kimani Rogers, Urban Economic Analyst

APPROVED AND FORWARDED TO THE
CITY COUNC

\

Offics.ofhe City/Agency Administrator

Attachment A: Host City Economic Impact Report
Attachment B: List of Prospective Host Cities
Attachment C: Host City Agreement

Attachment D: Potential List of Obligations
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Prepared for: . UNITED STATES OF AMERICA

U.S. Soccer Federation (USA Bid Committee, Inc.)
New York, New York

Prepared by:

Economics Research Associates (ERA)
Los Angeles, California
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> The USA Bid Committee for the 2018/2022 Federation Internationale de Football Association
(FIFA) World Cup retained ERA AECOM (ERA) to prepare an economic impact analysis for
three prototype U.S. World Cup host cities (Atlanta, Phoenix/Glendale, Washington, DC)

» Currently, 27 metropolitan regions (32 stadiums) are bidding to be one of the potential 12-18
sites should FIFA award the United States with either the 2018 or 2022 FIFA World Cup

» ERA is the world’s leading international tourism, sports and entertainment attraction
consulting firm founded in 1958. Founding client for firm was Walt Disney. ERA has
completed more than 18,000 studies

» Previous major event and soccer projects include:

= Economic and community impacts analyses for the 1994 U.S. FIFA World Cup

« Multiple studies for the Olympic Games beginning with the 1984 Summer Games in Los Angeles
« Economic analyses and numerous other studies for the 2010 Commonwealth Games

» Analyses related to the 2006 Asian Games

= QOther large scale events such as the Super Bowl

= Multiple market, financial and economic impacts analyses for Major League Soccer (MLS) stadiums and teams in the
Portland, St. Louis, Salt Lake City, Minneapolis-St. Paul, San Jose, and Washington, DC markets

ERA No: 18336 — Final Report Slide 2 US FIFA Waorld Cup (2018/2022)
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» Market Briefing

* ERA and the USA Bid team identified three prototype markets to serve as guides for the
potential economic impact of the FIFA World Cup hosted in the United States

» The markets and venues identified were:

“+Atlanta, Georgia — Georgia Dome

¥ Provides example of medium to large-scale market with infrastructure in place for International Broadcast Center (IBC)

+Phoenix/Glendale, Arizona — University of Phoenix Stadium

v Provides example of small to medium-scale market in western United States

s*Washington, DC — FedEx Field

v Provides example of major metropolitan market in eastern United States that could serve as venue for the Final match

= Having identified the three cities, ERA analyzed the following characteristics of each of the
three prototype cities:

“»Resident market demographics
“»Tourist market factors
+Competitive market factors
+Climate

“*Regional Access Factors

“»Soccer/Sports Market

ERA No: 18336 — Final Report Slide 3 US FIFA World Cup (2018/2022)
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» Financial Briefing

» ERA developed assumptions and a top line financial analysis for the three prototype FIFA
World Cup markets and corresponding venues, the International Broadcast Center (IBC) in
Atlanta, and Fan Fests in the three cities

* The financial analysis served as the basis for the economic impact analysis and is based on:
“The market analysis of each prototype city
“+ERA's in-house database
«*Input from the USA Bid team

= All results presented in constant 2009 US$

“*However, if inflation were to be implemented, the expected annual inflation would be 3.0%

ERA No: 18336 — Final Report Shide 4 US FIFA Wosld Cup (2018/2022)
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» Economic Impact Analysis

* ERA measured the potential economic impacts from FIFA World Cup matches and related
events during the month long tournament (and in the months preceding it for the IBC)

“+The majority of the necessary stadia and infrastructure in each prototype market were assumed to be in place.
However, based on client input, ERA assumed that each host city and the World Cup Organizing Committee will
spend approximately $10 million in temporary stadium overlays such as installing grass fields and setting up
accreditation booths and perimeter fences

“+Analysis is based on the operating assumptions developed by ERA with input from the client
= The impact analysis measured the total regional impacts to each of the three prototype
markets due to the preparation and operation of the 2018/2022 FIFA World Cup
= The economic impact is categorized into two separate types of impacts:

“»Direct —~ Actual spending at the County level in the analyzed region generated by the World Cup matches and
related events including both off-site spending by attendees and on-site purchases, food and beverage,
merchandise, and parking, among other expenditures

“Indirect and Induced - Impacts that the direct spending has on the economy as it is re-spent. This is the so-called
“multiplier effect” that measures the added impact that each dollar of spending has on the overall economy

» The economic impact analysis includes the following:
A detailed breakdown of the projected operating expenses, broken down by industry affected
“+Projected net new out-of-town visitor expenditures, based on prdjected event calendar and attendance

“+Projected indirect and induced economic impact using the RIMS [l economic modeling data, including an analysis
of the other industries most affected by the project

“+Employment and payroll impacts

ERA No: 18336 - Final Report Slide 5 : US FIFA World Cup (2018/2022)
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» Economic Impact Analysis

* The economic impact yielded the following metrics

“+Total Output — Total value of goods and services produced across all industry sectors within the defined
geographic region as a result of the World Cup

<+ Total Earnings — The component of Output that is attributed to income and wages
< Total Employment — The total number of new jobs created in the economy as a result of the World Cup

+Social and Qualitative Impacts — Additional positive impacts created by the World Cup that are less
tangible

= |In addition, ERA derived sales taxes generated and retained in each of the study regions
as a result of the 2018 or 2022 FIFA World Cup being hosted in the United States

“+in order to compare across regions, ERA implemented a blanket 5% tax for tickets, food & beverage,
merchandise, transportation/parking, and lodging

“In addition, it was assumed that all sales taxes on tickets are subject to negotiation in each of the
selected host cities

ERA No: 18336 ~ Final Report Slide 6 US FIFA World Cup (2018/2022)
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» ERA derived the following Total impacts and Total Earnings as a result of the 2018 or
2022 FIFA World Cup being hosted in the United States

B Venue & Fan Fest Operations @ Of-Site Visitor & Resident Expenditures @ Fan Fest Visitor Expenditures @ IBC Expenditures © Temporary Stadium Owerlays
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2009 US$ Millions
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$0 _ ! ;
Atlanta, Georgia Total inpact Atlanta, Georgia Total Phoenix/Glendale, Arizona PhoencdGlendale, Arizona Washington, DC Total bmpact  Washington, DG Total Earnings
to Region Earnings in Region Total impact to Region Total Earnings in Region to Region in Regicn

Note: Impacts and Earnings are assumed {o occur during the calendar year in which the FIFA World Cup occurs (2018 or 2022). However, there may be additional impacts
that occur in the years leading up to the tournament as the cities and arganizing committees make preparations for the event,

ERA No: 18336 — Final Report Slide 7 US FIFA World Cup (2018/2022)
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» ERA derived the following Total Employment generated as a result of the 2018 or 2022
FIFA World Cup being hosted in the United States

B Venue & Fan Fest Operations @ Off-Site Visitor & Resident Expenditures & Fan FestVisitor Expenditures @ IBC Expenditures @ Temporary Stadium Owerlays
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5,000 -

4,000

Total Employment

3,000

2,000

1,000

Aflanta, Georgia PhoenixGlendale, Arizona Washington, DC

Note: Employment is assumed to occur during the calendar year in which the FIFA World Cup occurs (2018 or 2022). However, there may be additional employment impacts
that occur in the years leading up to the tournament as the cities and organizing committees make preparations for the event,

ERA No: 18336 ~ Final Report Slide 8 US FIFA World Cup (2018/2022)
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» Summary Overwew ﬁ

{2009 US$000s) -

Atlanta, Georgia . .

Phoemleiendale ‘Arizona

o " Washington; DC e

iTotal Impact.to;the:Region:

Venue & Fan Fest Operations

Off-Site Visitor & Resident Expenditures
Fan Fest Visitor Expenditures

IBC Expenditures

Temporary Stadium Overlays

‘Total Earnings.

Venue & Fan Fest Operatlons
Off-Site Visitor & Resident Expenditures
Fan Fest Visitor Expenditures
IBC Expenditures
Temporary Stadium Overlays

Total Employment - 77T
Venue & Fan Fest Operations
Off-Site Visitor & Resident Expenditures
Fan Fest Visitor Expenditures
IBC Expenditures
Temporary Stadium Overlays

o 519098BT

1$593,720

$53,687
$264,130
$73,295
$177,911
$24,697

$25,504
$85,590
$23,403
$57,295
$7.969

1,031
3,734
1,175
2,313
218

’Avg:'Salariesi(Annualized): 7 T
Venue & Fan Fest Operations

Off-Site Visitor & Resident Expenditures
Fan Fest Visitor Expenditures

IBC Expenditures

Temporary Stadium Overlays

L

50-$23,692 %4660

$24,824
$22,922
$19,917
$24,771
$36,555

$50,225
$263,472
$61,108
nfa
$22,420

$24 645
$87,062
$20,143

n/a

?W,.,, 43

$25,433
$24,946
$20,123
n/a
$39,450

:$578,787

$70,044
$423,924
$66,240
nfa
$18,579

a3

RS0 Lot

$35,987
$137,895
$21,796
n/a
$5,850

$25, 632
$22,785
$18,471
n/a
$38,742

1$201,628 7

nm» Ll

Venue + Fan Fest Operations: Consists of all the operaticnal expenses (staffing, utilities, maintenance, efc.) involved in the operation of Weordd Cup Venues and Fan Fests
Off Sfte Visitor & Resident Expenditures: Includes net new expenditures (eating/drinking, transportaticn, ladging, retailiother) in the region made by resident/tourist visitors atiributable to the Wosdd Cup
Ean Fest Visitor Expenditures: Includes net new expenditures {eating and drinking. transpertation, lodging, retail/other) in the region made by resident and tourist visitors atiributable to the Fan Fest attendees
IBC Expenditures: Includes nei new expenditures (eating and drinking, transportation, fedging, reail/other) in the region made by media personnel attriputable to the International Broadceast Center (IBC)
Temporary Stadium Overlays: Includes installation of grass fields, set up of accreditation booths and perimeter fences, stadium additions/alterations

ERA No: 18336 — Final Report
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» ERA derived the following Total Sales Taxes generated and retained in the study region as
a result of the 2018 or 2022 FIFA World Cup being hosted in the United States

& Tickets @ Food & Bewrage m Merchandise g Transportation/Parking @ Lodging

$25
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Fikiie

$20

9
-
[&)]

{4 Ppatiratih,

$10

2009 US3millions

$5

$0

Atflanta, Georgia Pheenix/Glendale, Arizona Washington, DC

Note: In order to compare across regicns, ERA implemented a blanket 5% tax for tickets, food & beverage, merchandise. transportation/parking, and lodging.
It is assumed the sales taxes on tickets are subject to negatiation in each of the selected host cities.

ERA No: 18336 - Final Report Slide 10 US FIFA World Cup (2018/2022)
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» Summary Overylew (Tax Revenues)

(2009 US$000s)

‘Total:Sales:Taxito; thegReglon

World Cup Matches

Tickets

Foed & Beverage
Merchandise
Transportation/Parking
Lodging

‘Off-Site Visitors
Tickets

Food & Beverage
Merchandise

Transportation/Parking
Lodging

Tickets

Focd & Beverage
Merchandise
Transportation/Parking
Lodging

FanFests = = ot

Tickets n/a n/a n/a
Food & Beverage $1,127 n/a n/a
Merchandise $56 n/a n/a
Transportation/Parking $447 n/a n/a
Lodging $2,466 nfa nfa

Washmgton DC R

5113848
nfa
$3,178
$636
$2,338
$5,696

5.$1,853
nfa

$1,230
$623
n/a
n/a

Note: In order o compare across regions, ERA implemented a blanket 5% tax for tickets, food & beverage, merchandise, transportation/parking, and ledging.

It is assumed the sales taxes on tickets are subject to negotiation in each of the selected host cities.
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» Overview

» |n order to analyze the economic impacts of the 2018 or 2022 FIFA World Cup being hosted in
Atlanta, Glendale/Phoenix, and Washington, DC, ERA assessed the market and financial
picture in each region in order to understand properly the resulting economic impacts

» However, before analyzing each market, ERA took two steps (shown in more depth on the
following two slides)

“+First, ERA assessed the overall flow of impacts that would occur in each region as a result of the World
Cup

“+Second, we determined the appropriate (utilizing input from the client) scheduling and duration of World
Cup matches and events in each of the prototype markets

ERA No: 18336 - Final Report Slide 12 US FIFA World Cup (2018/2022)
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» Economic Impact Model (Flow of Impacts)
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» 2018/2022 World Cup Schedule in Atlanta, Glendale/Phoenix, and Washington, DC

» ERA analyzed the 2006 FIFA World Cup schedule in Germany, consulted with the US World Cup Bid team and made
estimates for the potential schedule of World Cup matches to be held in Atlanta, Glendale/Phoenix, and Washington,
DC during the 2018 or 2022 World Cup

» The FIFA World Cup is estimated to last 31 days during the month of matches

“The Fan Fests are assumed to be set up during the week prior t¢ the first game of the World Cup and then be open to the
public for all 31 days of the tournament

|t is assumed that there will be the potential for ticketed events {revenues not included in this analysis) and up charge areas at the
Fan Fests

+The IBC is estimated tc last 196 days {January 1-July 15)

52 GiseadhR

Laiiml; ; *First Rolind;Matchés 5 o
Fri Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri
Venue B6/15 6/16 6/17 6/18 6/19 6/20 6/21 8/22 6/23 6/24 B/25 6/26 8/27 6/28 6/29

Atlanta

Glendale/Phoenix

Washington, DC ¥

| « “Rrdot1s . | ‘Q'finals . 2 e
Sat Sun Mon Tue Wed Thu Fri Sat Sun Mon Tue Wed Thu Fri No. of Days
Venue 6/30 711 72 713 74 75 76 77 748 7I9 7MO 7M1 7/12 7/13 7/14 7/15 Matches 1stto Last

Atlanta . 5 23
Glendale/Phoenix . 5 17
Washington, DC - G 31

ERA No: 18336 — Final Report Slide 14 US FIFA World Cup (2018/2022)



V. Market Briefing =

Attachment A

ERA l AECOM

25 &

Atlanta, Georgia v i

» Market Overview

Capital and most populous city in Georgia and is considered
one of the fastest growing metropolitan areas in the United States

Diverse employment sector, with several Fortune 100 companies
and headquarters of private businesses and corporations

Base of Turner Broadcasting System (major cable television
programming center}, which includes the CNN franchise

Home of Atlanta Falcons (NFL), Atianta Braves (MLB), Atlanta Hawks (NBA), Atlanta Thrashers (NHL) as well as a
number of minor league sports franchises and NCAA teams

Host of 1996 Olympic Games and 2007 NCAA Men's Final Four (as well as 2013 Final Four)
Highway access provides close proximity to the greater Atlanta Metropolitan area on |-85 and 1-20
The Georgia Dorme is accessible by the MARTA rail system via Vine City and Georgia Dome stations

Atlanta is the 33" largest city in the United States, while the 28-county Atlanta Metropolitan Area is the 8" largest
region in the United States

The Atlanta Demographm Market Area (DMA) has 8lh hlghest effectsve buylng income (EBI) in natlon

ERA No: 18336 — Final Report Slide 15 US FIFA World Cup (2018/2022)
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» Resident Market Overview

» Population
“+In 2008, the primary market area (0 — 1 hour drive time) had approximately 5.2 million residents
v'40.4% of the population is male
“+The secondary market area (1 — 2 hour drive time) had 2.2 million residents

v'49.0% of the population is male
"= Households
“+The primary market area had 1.9 million households, with an average household size of 2.71 persons
“The secondary market area had 836,000 households, with an average household size of 2.58 persons
= Household Income

< The median household income of the primary market area was $71,000 in 2008, while the secondary
market area was lower at $46,000

< Approximately 17.4% of the households in the primary market area earned over $100,000 in 2008, while
7.7% in the secondary market area earned over $100,000

* Age

<+ The median age of the primary resident market in 2008 was 34.4 years, while the secondary market area
was older at 36.5 years

ERA No: 18336 — Final Report Slide 17 US FIFA World Cup (2018/2022)



Attachment A

. g ERA | AECOM
IV. Market Briefing A

Atlanta, Georgia A

> Visitor Market Overview

*» ERA estimates Atlanta received 19.7 million overnight visitors in 2008, of which 18.6 million
were domestic visitors and 1.1 million were internationatl visitors

= |[n 2007, the Atlanta Convention and Visitors Bureau (CVB) reported 37 million total visitors,
including both overnight and day-trip visitors

%23.9 million were [eisure visitors
%13.1 million visitors were in Atlanta for business purposes
= The average length of stay of leisure visitors was 2.3 days
= The family market comprises approximately 23% of the market

= The average party size was 2.4 persons

= The average travel party spent approximately $624, while the average expenditure per person
per day was $110
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» Market Overview

» City in Maricopa County, Arizona, located approximately 10 miles northwest
of Phoenix

= Core employment sectors in the military and government services,
along with smaller clusters in healthcare and construction

» Home of Arizona Cardinals (NFL}, Arizona Diamondbacks (MLB), Phoenix Suns (NBA), Phoenix
Coyotes (NHL) as well as MLB Spring Training and a number of NCAA teams

= University of Phoenix Stadium hosted 2008 Super Bowl (Sun Devil Stadium in Tempe was host of
1996 Super Bowl)

* Highway access near the site provides close proximity to Phoenix, Tempe and Scottsdale via the 101
Freeway and 1-10

= Planned extension of the Valley Metro light rail transit line to be completed in 2011, connecting
Glendale to the rest of the Greater Phoenix area

* The Phoenix MSA is the 12t largest in the nation
* The Phoenix DMA has the 12" highest EBI in the nation

ERA No: 18336 - Final Report Slide 18 US FiFA World Cup (2018/2022)



Aftachment A

V. Market Briefing
Glendale/Phoenix, Arizona

ERA l AECOM

Esalid

FIDDING HATION
PO ARMEY T PRI

» University of Phoenix Stadium Market Area (0-1 Hour and 1-2 Hours Travel Time)

* University of Phoenix Stadium

] 0- t Hour
POREY 1 - 2 Hours T

Soovilani L3 Fresadch AESoaad 200g

@

Miles
60

ERA No: 18336 — Final Report Slide 20

US FIFA World Cup (2018/2022)



Attachment A

ERA | AECOM

V. Market Briefing
Glendale/Phoenix, Arizona

» Resident Market Overview

= Population
“1in 2008, the primary market area (0 — 1 hour drive time) had approximately 4.0 million residents
v'48.7% of the population is male
“+The secondary market area (1 — 2 hour drive time) had 400,000 residents .

v'51.1% of the population is male

» Households
++The primary market area had 1.4 million households, with an average household size of 2.74 persons

“The secondary market area had 141,000 households, with an average household size of 2.73 persons

* Household Income

< The median household income of the primary market area was $62,000 in 2008, while the secondary
market area was lower at $49,000

< Approximately 25.2% of the households in the primary market area earned over $100,000 in 2008, while
15.1% in the secondary market area earned over $100,000

* Age

**The median age of the primary resident market in 2008 was 34.5 years, while the secondary market area
was older at 38.2 years

ERA No: 18336 — Final Report Slide 21 US FIFA World Cup (2018/2022)



Aftachment A

ERA | AECOM
V. Market Briefing T

Glendale/Phoenix, Arizona T

» Visitor Market Overview

= ERA estimates the Phoenix area receives approximately 15.3 million overnight leisure visitors
a year (both domestic and international visitors)

+12.1 million are leisure/VFR/other visitors

3.2 million are business visitors
* An additional 2.7 million are estimated to be day-trip leisure visitors to Phoenix

» According to the Greater Phoenix CVB, the average length of stay of visitors to the region is
3.7 nights '

» The average travel party size was 2.2 persons
» The family market comprises approximately 19% of the market

= The Arizona Office of Tourism estimates that nearly half (47.6%) of all visitors to Arizona visit
the Phoenix and Central areas
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» Market Overview

» Major metropolitan region with three state jurisdictions and
multiple counties and municipalities

» Core employment sectors in government employment,
government services, along with smaller clusters in technology
and medical and scientific research

= Home of Washington Redskins (NFL), Washington Nationals (MLB), Washington Wizards (NBA),
Washington Capitals (NHL), DC United (MLS) as well as a number of NCAA teams

» Highway access near the site provides close proximity to the Maryland and Virginia suburbs on 1-95
and the [-495 Beltway

» Addison Road Station on the Blue Line and Cheverly and Landover Stations on the Orange Line
provide nearby access to Washington Area Metro (WMATA) for FedEx Field attendees

*WMATA serves large commuter base from Virginia and Maryland suburbs

The Washington-Arlington-Alexandria MSA ranks 9t in population and number of households
The Washington, DC DMA has the 9" highest EBI in the nation
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> FedEx Field Market Area (0-1 Hour and 1-2 Hours travel time)
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» Resident Market Overview

= Population
“+In 2008, the primary market area {0 — 1 hour drive t@me) had over 8.7 million residents
v'51.7% of the population is male
“+The secondary market area (1 — 2 hour drive time) had nearly 3.5 million residents

v'50.9% of the population is male

= Households

“The primary market area had nearly 2.6 million households, with an average household size of 2.58
persons

“+*The secondary market area had over 1.3 million households, with an average household size of 2.60
persons

= Household Income

< The median household income of the primary market area was $77,000 in 2008, while the secondary
market area was lower at $63,000

“*Approximately 35.4% of the households in the primary market area earned over $100,000 in 2008, while
22.5% in the secondary market area earned over $100,000

m Age

+The median age of the primary resident market in 2008 was 36.9 years, while the secondary market area
was older at 38.3 years
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> Visitor Market Overview

» |n 2007, the Washington DC Convention and Visitors Bureau reported 16.2 million visitors to
the Washington DC area

“This includes 15.0 million domestic visitors and 1.2 million internationat visitors
+61.7% of overnight visitors traveled to DC for leisure purposes
= The average length of stay for overnight visitors is 3.4 nights

» The average travel party size is 2.7 persons

* The majority of day-trip visitors come from nearby cities, such as the Washington DC region,
Baltimore, New York City and Philadelphia

= The family market accounts for 35% of visitors

= The average travel party size of day-trip visitors is 2.74 persons
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» Market Comparisons

Table 1
Summary Overview of Available Resident Markets (2008)
iMetropolitan Areas" T 0-1.Hour - -2 Hours ]
Atlanta, Georgia 5,169,000 2,221,000
Phoenix/Glendale, Arizona 4,006,000 400,000
Washington, DC 6,746,000 3,473,000
}Source: ESRI Business Information Systems and ERA AECOM
Table 2
Summary Overview of Estimated Market Population Growth (2008-2013)
Metropolitan Area+ R S T D=1 Hour . . =% 1.2 Hourg®, .
Atflanta, Georgia 3.2% 1.8%
Phoenix/Glendale, Arizona 3.4% 7.1%
Washington, DC 1.0% 21%
I Source: ESRI Business Information Systems and ERA AECOM
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» Market Comparisons

Table 3

Summary Overview of Age Profile (2008)

‘Metropolitan Area- . R L wEL . "~ 0-18 Years | . - - 19-64 Years . , -~ . 65 Years or Older:~ -
0-1 Hour

Aflanta, Georgia 25.6% 66.1% 8.3%
Phoenix/Glendale, Arizona 26.2% 61.3% 12.5%
Washington, DC 24.1% 65.0% 10.9%
1-2 Hours

Atlanta, Georgia 24.1% 63.5% 12.4%
Phoenix/Glendale, Arizona 24.6% ‘ 60.8% 14.6%
Washington, DC 24 2% 63.4% 12.4%

|Source: ESRI Business Information Systems and ERA AECOM

Table 4
Summary Overview of Resident Market Area Median Household Income (2008)

[Metropolitan-Area = i o o ae e A, Hour | -

e {23 HoursE . 24

Aflanta, Georgia $71,000 $45,910
Phoenix/Glendale, Arizona $62.028 $49,430
Washington, DC $76,511 $63,198

Source: ESRI Business Information Systems and ERA AECOM |
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» Market Comparisons

ey

Washington, DC.T 71

Table 5
Summary Overview of Tourist Market
iMarket Facto Phoenix/Glendale; Arizona:
Overnight Tourist Market Size 19,744,000 15,300,000
Purpose of Visit
Leisure/NVFR/Other 64.5% 79.0%
Business 35.5% 21.0%.
Tourist Market Growth 1.8% 3.7%
Length of Stay (days}) 2.3 37
Percentage Families 22.9% 19.0%

16,200,000
61.7%
38.3%

1.1%
3.4

35.0%

! Source: Local Convention and Visitors Bureaus, ESRI Business Information Systems and ERA AECOM

Table 6
Summary Overview of Climate Factors

iMarket Eactor- =

iPhoenixiGlendale, Arizon

Washington, DC - =

Mean temperature (June and July) 78.0 90.5 77.0

Sunshine - Average % (June and July) 65.0% 89.5% 63.0%

Average Precipitation - Inches (June and July) 4.5 0.5 3.7

Source: Local Convention and Visitors Bureaus and ERA AECOM |
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» Introduction

» ERA developed a top line financial analysis for the three prototype FIFA World Cup markets and
corresponding venues, the IBC in Atlanta, and Fan Fests in the three prototype cities

» The financial briefing served as the basis for the economic impact analysis and is based on:
“+The market analysis of each prototype city
“+ERA’s in-house database, and
“Input from the USA Bid team

» Assumptions

» All figures shown in constant 2009 US$

= Atlanta, Georgia (Georgia Dome)
“*Host to the IBC from January 1, 2018 (or 2022) to July 15, 2018 (or 2022)
+Host to month long Fan Fest in week leading up to and throughout duration of FIFA World Cup
“+Host to 5 FIFA World Cup matches (4 First Round and 1 Quarterfinal)

s Glendale/Phoenix, Arizona (University of Phoenix Stadium)
“+Host to month long Fan Fest in week leading up to and throughout duration of FIFA World Cup
“Host to 5 FIFA World Cup matches (4 First Round and 1 Round of 18)

= Washington, DC (FedEx Field)
<Host to month long Fan Fest in week leading up to and throughout duration of FIFA World Cup
“*Host to 6 FIFA World Cup matches (4 first round games, 1 Quarterfinal, and the Final)
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» The 400,000 sq. ft. IBC will house national and global media before and during the FIFA
World Cup. For purposes of this analysis, ERA has placed and analyzed the IBC in Atlanta,
Georgia (based on client input)

» We analyzed information from the Atlanta Convention & Visitors Bureau as well Smith Travel
Research (STR) data in order to arrive at our conclusions

> ERA has made the following assumptions for the IBC:

Media Groups
» Regional IBC personnel (based in the Atlanta area)

» Host Broadcast Services (HBS) personnel
» Accredited Broadcast (AB) personnel

Operations
» Opening of IBC and beginning of set-up: January 1, 2018 (or January 1, 2022)
135 days
«# of Regional IBC personnel: 750
+# of HBS personnel: 250
+# of AB personnel: 0

» Arrival of majority of media: May 16, 2018 {or May 16, 2022)
61 days
<+# of Regional IBC personnel: 3,000
“# of HBS personnel: 500
<+# of AB personnel: 4,500

= End Date: July 15, 2018 (or July 15, 2022}
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> Based on our analysis of the operation of the IBC, ERA split the potential drivers of
expenditure impact in the Atlanta region into three user groups:

» Regional IBC personnel
<l ocal area service staff, waiters, bank tellers, nurses, among others
» HBS personnel
“Design, build, install and manage IBC and the muitilateral and unilateral broadcast facilities at every venue in the host country
“Provides multilateral coverage and unilateral production, transmission, commentary facilities and associated services
“Based in Switzerland
“Produced 2002 and 2006 FIFA World Cups (among cther major events) and will host broadcast the 2010 and 2014 FIFA World Cups
= AB personnel

“*Major domestic and international media (tv, radio, print, internet)

» The three user groups are assumed to generate $81.9 million in the region (shown in more
detail on the following slide})

» Regional IBC personnel: $5.7 million

*»The Regional IBC personnet are assumed to account for 284,500 workdays in the region during the operation of the IBC

++ERA has assumed some new impact to the region from the group, but iess than the HBS and AB personnel, as a portion of the daily
expenditures of the regional part-time and volunteer media/service workers generated is assumed to occur anyway in the region

» HBS personnel: $15.1 million
+The HBS persconnel are assumed to account for 64,250 visitor nights in the region during the operation of the IBC

= AB personnel: $61.2 million
“+The AB personnel are assumed to account for 274,500 visitor nights in the region during the operation of the IBC
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» IBC Expenditures
Net New Expenditures in Atlanta by Regional IBC Peisonnel:. : RS e . l
Item Per Day Factor Workdays' Total (000)]
Eating and Drinking $13.75 284,250 $3,908
Transportation (Gas, Transit) $5.46 284,250 1,552
Lodging® $0.00 284,250 0
Other Retail $0.69 284,250 195
Total $5,655
#Net New Expenditures in Atlanta by Host Broadcast Services Personnel: . L . i
{Item Per Day Factor Visitor Nights? Total {000}]
Eating and Drinking $55.00 64,250 $3534
Transportation (Gas, Transit) 21.83 64,250 1,403
Lodging® 159.27 62,644 9,977
Other Retail 2.75 64,250 177
Total $15,090
‘Net New Expenditures in Atlanta by Accredited Broadcast Personnel: - R Sy S L PP
Item Per Day Factor Visitor Nights® Total (000}
Eating and Drinking $55.00 274,500 $15,098
Transportation {(Gas, Transit) 21.83 274,500 5,893
Lodging® 159.27 247,050 39,347
Other Retail 2.75 274,500 755
Total $61,193
Total New Expenditures in Atlanta $81,939

Notes:

1Avera\ge # of workdays in region attributable to IBC for 3,750 Regional IBC personnel = 76 days

2A\.rerage # of nights in region attributable to IBC for 750 Host Broadcast Services (HBS) personnel = 86 days
*Average # of nights in region attributable ta IBC for 4,500 Accredited Broadcast personnel = 61 days
‘Applied to 0% of Regional IBC Personnel as all assumed to live in the region

market rate rooms)

5Applied to 97.5% of HBS personnel (2.5% assumed to stay with friends/relatives/other) based on 125% of 2009 ADR of US$175 {(avg of premium and market rate rooms)
Applied to 90.0% of Accredited Broadcast personnel (10% assumed to stay with friends/relatives/other) based on 125% of 2609 ADR of U$$175 (avg of premium and
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FIFA Fan Fest G

» The 2006 FIFA World Cup in Germany debuted the FIFA Fan Fests, which turned out to be
huge phenomenon

= Estimates of total Fan Fest attendance in the 12 German host cities range from 18-21 million people

» The Fan Fest is a public viewing party staged in each of the host cities in cooperation with
FIFA and a number of its major corporate partners

» The Fan Fest consists of video walls, concessions and merchandise stands, headline
concerts, and various World Cup related activities before, during and after the World Cup
matches

FIFA WORLD CUP

GERMANY
2006

ERA No: 18336 — Final Report Slide 34 US FIFA Waorld Cup (2018/2022)



Attachment A

ERA ' AECOM
V. Financial Briefing I

FIFA Fan Fest S
» FIFA Fan Fest

« ERA focused on Fan Fest visitor spending in each of the three prototype cities with the
following assumptions:

< The Fan Fests are assumed to be set up during the week prior to the first game of the World Cup and
then be open to the public for all 31 days of the tournament

% During the first 19 days of the tournament (through the Round of 16) there are at least 2 games every
day and 3-4 matches on many

“»Average TV time per game assumed at approximately 2.5 hours (including pre and post-game})

“There is no gate or ticketed entry to the Fan Fest

* |n addition to visitor spending, other expenditures and impacts could include:

+Cost of staffing and security (assumed at approximately $50,000/day in each city for part-time staff,
security and volunteers)

«Location infrastructure (other than the rights to host the event, the host city is responsible for Fan Fest
infrastructure, set-up and operations}

s»Local sponsorships
“*Private hospitality tents

s+ Ticketed events within the Fan Fest such as concerts and up charge areas with activities
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FIFA Fan Fest BIGDING MATION

> Based on our analysis of the operation of the Fan Fests, ERA estimated that the
three prototype markets would generate the following direct visitor expenditures
(in-addition to staffing costs and any other sponsorships generated in the region)

Atlanta: $32.4 million

“+The Atlanta Fan Fest is assumed to average approximately 40,000 fans/day during the 31 day festival with 1.25
million attendees

“+Average per attendee expenditure of $25.99 (split between food and beverage and merchandise spending)

Phoenix/Glendale: $29.4 million

“+The Phoenix/Glendale Fan Fest is assumed to average approximately 37,000 fans/day during the 31 day festival
with 1.15 million attendees

“»Average per attendee expenditure of $25.64 (split between food and beverage and merchandise spending) _

Washington, DC: $37.1 million

“ The Washington, DC Fan Fest is assumed to average approximately 48,000 fans/day during the 31 day festival
with 1.48 million attendees

“+Average per attendee expenditure of $24.87 (split between food and beverage and merchandise spending)

The breakdown of expenditures is shown in greater detail on the following slide
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» 2018/2022 US FIFA World Cup Fan Fest Expenditure Summary (based on food & beverage
and merchandise spending)

= Food & Bewrage @ Merchandise
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Atlanta, Georgia Phoenix/Glendale, Arizona Washington, DC
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> 2018/2022 US FIFA World Cup Fan Fest Expendlture Summary

ATLANTA FAN FEST Il , ]
T IR ‘FanFestEvents - .° . Fan FestAttendance™ ® | *: F&B Sgend " "Merch. Sgend Revenue N
Round el Days- [ Games ' Per Day . |  Total' |--Average | Average.:|  Total -Per Attendee
First Round 15 4 50,000 750,000 $18.78 $7.64 $19,803,000 $26.40
Rd of 16 4 0 50,000 200,000 $18.00 $10.00 $5,600,000 $28.00
Quarterfinals 1 75,000 150,000 $15.65 $9.45 $3,766,000 $25.11
Semifinals 2 0 25,000 50,000 $15.00 $11.25 $1,313,000 $26.26
3rd Place 1 0 10,000 10,000 $15.00 $12.50 $275,000 $27.50
Finals 1 0 25,000 25,000 $18.00 $12.50 $763,000 $30.52
Qff Days 3] 0 10,000 60,000 $9.00 $5.00 $840,000 $14.00
Total and Averages 3" 5 40,161 1,245,000 $32,360,000 $25.99
PHOENIXIGLENDALE FAN FEST o o e ) e R
o Fan Fest Events " FanFestAttendance - .. “F&B Spend . Merch:Spend - "Revenue . .
Round - p‘ - Per Day Total . .|:: Average |- Average-*s|-: - Total | .Pef Atiehdse
First Round 50,000 750,000 $18.74 $7.63 519,777,000 $26.37
Rd of 16 50,000 200,000 $15.84 $8.80 $4,928,000 $24.64
Quarterfinals 25,000 50,000 $18.00 $11.25 $1,463,000 $29.26
Semifinals 25,000 50,000 $15.00 $11.25 $1,313,000 $26.26
3rd Place 10,000 10,000 $15.00 $12.50 $275,000 $27.50
Finals 25,000 25,000 $18.00 $12.50 $763,000 $30.52
Off Days 10,000 60,000 $9.00 $5.00 $340,000 $14.00
Total and Averages 36,935 1,145,000 $29,359,000 $25.64
WASHINGTON, DC FAN FEST | SR o f"e ‘
O el R Ean Fest Attendance “E&B'Spend " Mer : . B&\.’.’nuemg’ Gk
Round’ w7 PerDay--'|.* “Total ‘Average:. .. | - ~Average’ " Total " | *Per Attendee
First Round 50,000 750,000 $18.13 $7.33 $19,090,000 $25.45
Rd of 16 50,000 200,000 $18.00 $10.00 $5,600,000 $28.00
Quarterfinals 75,000 150,000 $14.97 $8.93 $3,584,000 $23.89
Semifinals 75,000 150,000 $15.00 $11.25 $3,938,000 $26.25
3rd Place 50,000 50,000 $15.00 $12.50 $1,375,000 $27.50
Finals 100,000 100,000 $13.45 $8.63 $2,208,000 $22.08
Off Days 15,000 90,000 $9.00 $5.00 $1,260,000 $14.00
Total and Averages 48,065 1,490,000 $37,055,000 $24.87 }
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» ERA analyzed World Cup matches being hosted at the following venues:
= Georgia Dome: Atlanta, Georgia (71,250 seat capacity)

= University of Phoenix Stadium: Phoenix/Glendale, Arizona (72,200 seat capacity)
» FedEx Field: Washington, DC (91,665 seat capacity)

» ERA made the following assumptions for each of the venues:

= Assumed no extra economic impact to region from full time stadium workers, i.e. Atlanta
Falcons front office staff that help out during the planning of the World Cup (all wages
assumed to be accounted for within the region already) or FIFA employees (all wages
assumed to leave the region)

« Only game day employees were considered {o have an additional economic impact in the
region

» ERA estimated approximately 1,200 game day employees working § hour shifts during each of
the games, plus an additional paid 4 hour training shift before the first game

s Approximately 225 merchandise vendors, 225 ushers, 300 concession stand workers, 300 security personnel, and 150 parking attendants

= Assumed 97.5% capacity at each of the games (including no-shows and complimentary
tickets)

= In order to compare across regions, ERA implemented a blanket 5% tax for tickets, food & beverage,
merchandise, and parking

ERA No: 18336 — Final Report Slide 39 US FIFA World Cup (2018/2022)



Attachment A .

. - o ERA | AECOM
V. Financial Briefing )

World Cup Matches (Atlanta, Georgia) e v

» The following tables summarize the revenue assumptions for World Cup matches
hosted at the Georgia Dome:

B ‘Number -, Average Paid : Total Paid Average General | “Average Premium

Event N | of Events | Afténdance - {1) - _Attendance , . Ticket Price - |~ TicketPrice
ATLANTA )

First Round Matches 4 70,000 280,000 $125.00 $187.50

Round of 16 0 nfa ] n/a nfa

Quarterfinals 1 70,000 70,000 $175.00 $262.50

Semifinals 0 n/a 0 n/a nfa

Finals (& 3rd Place) 0 - nla 0 n/a nfa
Averages/Totals 5 70,000 350,000

{1) - Includes luxury suite and club seat seating.

o B - .Concesisions l|r o [ Novelties ‘Parking

Event . Per Caps - (1) - . - Per Caps - (1) Per Caps - (1) -
ATLANTA .

First Round Matches 4 $22.50 $35.00 $30.00

Round of 16 0 n/a nfa nfa

Quarterfinals 1 $22.50 $45.00 $30.00

Semifinals 0 n/a n/a nfa

Finals (& 3rd Place) 0 nfa n/a n/a
Averages/Totals 5

{1} - Includes luxury suite and club seat seating.

Note: Ticket prices do not affect the regional economic impact (as all ticket revenues are assumed to be retained by FIFA). However, sales taxes from tickets sofd are assumed to
be retained within the host region. In order to compare across regions, ERA implemented a blanket 5% tax for tickets, food & beverage, merchandise, and transportation/parking.
It is assumed the sales taxes con tickets are subject to negotiation in each of the selected host dties.
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» The following tables summarize the revenue assumptions for World Cup matches
hosted at University of Phoenix Stadium

L s = Number " Average Paid Total Paid -~ I' * Average General | Average Premium

Event ’ S of Events - Attendance - (1) Attendance - - Ticket Price 77 “Ticket Price
PHOENIX/GLENDALE

First Round Matches 4 71,000 284,000 $125.00 $187.50

Round of 16 1 71,000 71,000 $150.00 $225.00

Quarterfinals 0 n/a 0 nfa nfa

Semifinals 0 nfa 0 n/a n/a

Finals (& 3rd Place) 0 n/a 0 n/a n/a
Averages/Totals 5 71,000 355,000

{1) - Includes luxury suite and club seat seating.

T Number ~Concessions " |° "™ Novelties ~. "Parking .
Event , " |  ofEvents .Per Caps - {1)- * ' | :-Per Caps - (1) Per Caps + (1) "~
PHOENIX/GLENDALE

First Round Matches 4 $22.50 $35.00 $20.00

Round of 16 1 $22.50 $40.00 $20.00

Quarterfinals 0 nia nia nfa

Semifinals 0 n/a nfa nfa

Finals (% 3rd Place) 0 n/a nfa nfa
Averages/Totals 5

(1) - Includes luxury suite and club seat seating.

Note: Ticket prices do not affect the regional economic impact {as ail ticket revenues are assumed to be retained by FIFA). However, sales taxas from tickets sold are assumed to
be retained within the host region. in order to compare across regions, ERA implemented a blanket 5% tax for tickets, food & beverage, merchandise, and transportation/parking.
It is assumed the sales taxes on tickets are subject 1o negotiation in each of the selected hos! cities,
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» The following tables summarize the revenue assumptions for World Cup matches
hosted at FedEx Field:

R S Number ." - |  Average Paid - < Total Paid . Average Genera rage Premium
Event g -of Events” - Attendance - (1) ‘Attendance . - . | . _Ticket Pric Ticket Price
WASHINGTON, DC

First Round Matches 4 80,000 360,000 $125.00 $187.50

Round of 16 0 n/a 0 n/a nfa

Quarterfinals 1 90,000 90,000 $175.00 $262.50

Semifinals 0 nfa Q nfa n/a

Finals (& 3rd Place) 1 90,000 90,000 $450.00 $675.00
Averages/Totals ' 6 0,000 540,000

(1) - Includes luxury suite and club seat seating.

DA |, . Novelties :
Event- . ~. . PerCaps - {1} |-
WASHINGTON, DC
First Round Matches 4 $22.50 $35.00 $20.00
Round of 16 0 nfa n/a n/a
Quarterfinals 1 $22.50 $45.00 $20.00
Semifinals 0 n/a nia r/a
Finals (& 3rd Place) 1 $22.50 $50.00 $20.00
AveragesiTotals 6

(1) - Includes luxury suite and club seat seating.

Note: Ticket prices do net affect the regional ecenomic impact (as all ticket revenues are assumed to be retained by FIFA), However, sales taxes from tickels sold are assumed to
be retained within the host region. In erder ta compare across regions, ERA implemented a blanket 5% tax for tickets, food & beverage, merchandise, and transporiation/parking.
It is assumed the sales taxes on tickets are subject to negotiation in each of the selecled host cities.
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» Introduction

» ERA measured the potential economic impacts from FIFA World Cup matches and related
events during the month long tournament (and in the months preceding it for the IBC)

+All of the necessary stadia and infrastructure in each prototype market was assumed to be in place

“+Analysis is based on the operating assumptions developed by ERA with input from the client

* The impact analysis measured the total regional impacts to each of the three prototype
markets due to the preparation and operation of the 2018/2022 FIFA World Cup

Yy

2018|2022

$ IMPACTS.

BIDDING NATION
UNITED STATES OF AMERICA

District of Cofumbia
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» Methodology

= Based on revenues and operating expenditures developed by ERA with input from the USA Bid team

= This approach takes into account the actual dollars spent in the local economy and disregards profits
and direct margins that are often invested elsewhere

“»More realistic in terms of ‘net’ impacts to local economy

= The total of all expenditures can be termed as the ‘initial change’ in output in the local economy
resulting from stadium operations

s Adjusted the total ‘initial change’ by applying appropriate factors to account for direct expenditures in
the economic region (excluding imports from outside) and production cost components (for
manufactured items).

= The ‘Multiplier Effect’ — Applied Regional Input-Qutput Modeling System (RIMS 1) economic
multipliers to this adjusted ‘initial change’ in order to derive induced and indirect impacts to the local
economy

+RIMS [l is an industry multiplier matrix developed by the U.S. Bureau of Economic Analysis {(BEA) for each County
in the United States

ERA No: 18336 — Final Report Slide 44 US FIFA World Cup (2018/2022)



Attachment A
ERA { AECOM

. 2%
VI. Economic Impact SEODG WS

» Metrics of Economic Impact

= Qutput — Total value of goods and services produced across all industry sectors within a defined
geographic region

* Earnings — The companent of Output that is attributed to income and wages

= Employment — The total number of new jobs created in the economy

= Social and Qualitative Impacts — Additional positive impacts created by a project that are not as
easily quantified
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» Components of Economic Impact

» Direct Impact: The direct output, earnings, and employment in the economy attributed to FIFA World
Cup activities (IBC, Fan Fests, and matches)

* The ‘Multiplier Effect’ Resulting in :

“Indirect Impacts - Additional output, earnings, and employment generated as a result of the purchases of the industries which supply
goods and services to World Cup events and their visitors

“+Induced Impacts - Additional output, earnings, and employment generated as a result of the purchases made by the employees of the

supplying and supporting industries

» Total Impacts: The cumulative impact of the above components

Total
' Impact

- Direct

Impact

Indirect &.Induced
"~ Impacts
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» Summary Overview

[ (2009 US$000s)

Atlanta, Georgia

Phoenix/Glendale, Arizona

_ Washington, DC |

Total Impact to the Region .. -~ f_ _$693.720 0 s | __ . $397,296: " . $678,787 oo
Venue & Fan Fest Cperations $53,687 $50,225 $70,044
Off-Site Visitor & Resident Expenditures $264,130 $263,472 $423,924
Fan Fest Visitor Expenditures $73,205 $61,108 $66,240
IBC Expenditures $177 911 n/a n/a
Temporary Stadium QOverlays $24,697 $22,480 $18,579
Total Earnings’ T $199,851—..° -$139,306 o= $201,528 0 ~
Venue & Fan Fest Operations $25,594 $24 645 $35,987
Off-Site Visitor & Resident Expenditures $85,590 $87,062 $137,895
Fan Fest Visitor Expenditures $23,403 $20,143 $21,796
IBC Expenditures $57,295 n/a n/a
Temporary Stadium Overlays $7.,969 $7,456 $5,850
Total Employment ~~ - 8471 5849 [T 8787 o
Venue & Fan Fest Operations 1,031 969 1,404
Off-Site Visitor & Resident Expenditures 3,734 3,490 6,052
Fan Fest Visitor Expenditures 1,175 1,001 1,180
IBC Expenditures 2,313 n/a n/a
Temporary Stadium Qverlays 218 188 151
'Avg: Salaries (Annualized) .. .5 "’ il T "$23‘;592€:’}i"w“‘:§3~ e 624,660 oo $22,935 ¢ =
Venue & Fan Fest Operations $24 824 $25433 $25632
Off-Site Visitor & Resident Expenditures $22,922 $24,946 $22,785
Fan Fest Visitor Expenditures $19,917 $20,123 $18,471
{BC Expenditures $24,771 n/a n/a
Temporary Stadium Overlays $36,555 $39,450 $38,742

Venue + Fan Fest Operations: Consists of all the operational expenses (staffing, utilities. mairtenance, efc.) invelved in the operaticn of World Cup Venues and Fan Fests

Off Site Visitor & Resident Expenditures: Includes net new expenditures (eating/drinking, transportation, lodging, retait/other) in the region mads by residenttourist visitors attributable to the World Cup

Fan Fest Visitor Expenditures: Includes net new expenditures {eating and drinking. franspartation, lodging, retailicther) in the region made by resident and tourist visitors attributable to the Fan Fest aftendees
IBC Expenditures: Includes net new expenditures (eating and drinking, transporiation, lodging, retailfother) in the region made by media perscnnel attributable to the International Broadcast Center (12C)
Temporary Stadium Overlays: Includes installation of grass fields, set up of accreditation booths and perimeter fences, stadium additions/aterations
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» Summary Overview (Tax Revenues)

(2009 US$000s) - Atlanta, Georgia Phoenix/Glendale, Arizona Washington, DC
'Total Sales Tax to the Reglon ' $15,018 $11,355° $20,782°
World Cup Matches =~~~ :iz L 283379 7 T T T 83387 [T smosd TR T

Tickets $2,388 $2,333 $5,436

Food & Beverage $364 $369 $564

Merchandise $599 $590 $981

Transportation/Parking 528 $65 $100

Lodging n/a n/a n/a
|Off-Site. Visitors . T T2$5926 $6,530 $11,848 - -

Tickets n/a n/a n/a

Food & Beverage $2,059 $2,086 $3,178

Merchandise $412 $417 $636

Transportation/Parking $1,391 $1,200 $2,338

Lodging $2,064 $2,827 $5,696
FanFests = T L 81883 - - o

Tickets n/fa n/a

Food & Beverage $1,095 $1,001 $1,230

Merchandise $522 $467 $623

Transportation/Parking $0 nfa nfa

Lodging $0 nfa n/a
Internaticnal Broadcast Center-:, e orianfan Ll foe.nfa L

Tickets nfa n/a

Food & Beverage n/a n/a

Merchandise n/a n/a

Transportation/Parking nfa n/a

Lodging n/a n/a

Note: In order to compare across regions, ERA impltemented a blanket 5% tax for tickets, food & beverage, merchandlse transportation/parking, and lodging.
Itis assumed the sales taxes on tickets are subject to negotiation in each of the selected host cities,
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> Atlanta, Georgia

* ERA analyzed the economic impact to the Atlanta, Georgia region encompassed by the Atlanta-Sandy Springs-
Marietta, Georgia MSA as defined by the BEA

Total Impacts: $594 million (2009 US$) Total Earnings: $200 million (2009 US$)
Temporary Stadium Cverlays  venue & Fan Fest Operations . Temporery Stzid;um ORI onue & Fan Fest Cparations,
% 0% ' 1,031

IBC Expenditures, 2,313
|IBC Expenditures
30%

Ofl-Site Visitor & Resident

Expenditures
45% 4 s .
Oft-Site Visitor & Resident
Expenditures, 3,734
Fan Fest Visitor Expenditures,
Fan Fest Visitor Expenditures 1,175
12%
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> Atlanta, Georgia
= Breakdown of Total Employment (8,471 jobs) generated in Atlanta region as a result of the 2018/2022 FIFA World Cup

Temporary Stadium Owerays,
218 Venue & Fan Fest Operations,

1,031

IBC Expenditures, 2,313

y Cff-Site Visitor & Resident
N y/ Expenditures, 3,734
Fan Fest Visitor Expenditures,
1,175
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» Atlanta, Georgia (Tax Revenues)

» Breakdown of Total Sales Taxes ($15.0 million in 2009 US$) generated and retained in the Atlanta region as a result of

the 2018/2022 FIFA World Cup

Tickets
16%

Lodging
30%

Food & Beverage
3%

Transportation/Parking X
12%

Merchandise
11%

Nota: In order to compare across regions, ERA implemented a blanket 5% tax for tickets. food & beverage, merchandise, transpostation/parking. and ladging.
It is assumed the sales taxes on tickets are subject to negotiation in each of the selected host cities,
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» Atlanta, Georgia (Overview of Direct, Indirect/Induced and Total Impact)

Purchases in the RIMS 1 Multiplier for Final Demand
Industry Type Region (Direct Impact) {Creating Indirect/induced Impact) Total Impact
’ (000s) Output’ Eamings® Employment” Output Eamings  Employment
(000s) (000s)  (FTE Jabs)
NON WAGE EXPENDITURES
Eacility Operation
Utilities {Gas/Electric) $450 1.6370 0.3873 7.0284 $737 $165 3
Facilities suppert services - 2.1051 0.7907 24,6569 - - 1]
Promoters of performing arts, and sports and agents for public figures - 2.2736 0.7292 33.4184 - - 0
Subtotal (Facility Operations) $450 $737 $165 3
Other Event Operations
Concessions Cost Components
Food, Beverage, and Tobacco Product Manufacturing $1,342 18615 0.3468 8.8210 $2,498 $465 12
Wholesale Trade (Margins) 731 21221 0.8515 14.2570 1,551 478 10
Truck Transportation 439 2.3165 0.6557 17.8208 1,016 288 8
Subtotal {Concessions) $2,511 35,065 $1,229 30
Merchandise Cost Components -
Apparel, leather, &nd allied product manufacturing $334 24019 0.5453 15.7780 $802 $182 5
Wholesale Trade {Margins) 296 21221 0.6515 14,2570 628 103 4
Truck Transporiation 177 2.3165 0.6557 17.8209 411 118 3
I Subtotal (Merchandise) $807 : $1,841 $497 13
l5ubtota| {Event operations) $3,319 $6,906 $1,720 43
!Subtotal (Wages to households) $15,338 1.5164 0.4348 13.2305 $23,259 $6,666 203
ﬁiﬂ—PACT FROM ALL ON SITE VENUE AND FAN FEST OPERATIONS $19.107 $30,802 $8,652 249 }

l J

Source: ERA AECOM, Bureau of Ecanomic Analysis RIMS Il Multipliers
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» Atlanta, Georgia (Overview of Direct, Indirect/Induced and Total Impact, cont.)
i |

l Purchases in the RIMS Il Multiplier for Final Demand
Industry Type Region {Direct Impact} (Creating Indirectinduced Impact) Total Impact

(000s) Output’ Eamings® Employment® Output Earnings  Employment

(000s) (000s)  {FTE Jobs)
OFF SITE VISITOR & RESIDENT EXPENDITURES
Food Services and Drinking Places $41,171 2.2650 0.7232 36.3121 $93,251 §20,775 1,485
Transit and Ground Passenger Transportation 27.826 2.3704 0.8040 39.8771 65,958 22,372 1,110
Accomaodation 41,278 2.0902 D.6681 22.5095 86,280 27,819 929
Retail Trade 8,234 2.2639 0.7074 24,3667 18,641 5,825 201
[IMPACT FRCM OFF SITE VISITOR & RESIDENT EXPENDITURES $118,509 $264,130 $35,590 3,734
EAN FEST VISITOR EXPENDITURES
Food Services and Drinking Places $32,360 2.2650 0.7232 36.3121 $73,295 $23,403 1,175
[IMPACT FROM FAN FEST EXPENDITURES $32,360 $73,295 $23,403 1,475 |
IBC EXPENDITURES
Foed Services and Drinking Places $22,540 2.2650 0.7232 36.3121 $51,052 $18,301 818
Transit and Ground Passenger Transportation $8,948 2.3704 0.8040 39.8771 21,209 7,194 357
Accomodation $49,324 2.0902 0.6691 22,5085 103,098 33,003 1,110
Retail Trade $1,127 2.2639 0.7074 24.3667 2,561 797 27
IIMPACT FROM IBC EXPENDITURES $81,939 $177,911 $57,295 2,313 |
SUBTOTAL VISITOR EXPENDITURES IMPACT TO REGION $232,807 $515,337 $166,288 7,222
PLUS: INITIAL CHANGE (Venue and Fan Fest cperations only)‘ $22,785 $17,042 782
TOTAL IMPACT TO REGION $251,914 $569,023 $191,882 8,254 ]
Notes:
"Measures the total dollar change in output in all industries resulting from a $1 change in output delivered by the specific industry
Measures total dallar change in terms of earnings resulting from $1 change in output delivered by the specific industry
*Measures the total change in number of jobs resulting from a $1 million change in output delivered by the specific industry
*Since visitor expenditures are considered in gross terms (without producer's price adjustments) they are not included to avoid double counting
Source: ERA AECOM, Bureau of Economic Analysis RIMS I Multipliers
In addition, the Temporary Stadium Overlay of approximately $10 million will generate a Total Impact of $24.7 million, Total Earnings of $8.0
miflion, and Total Employment of 218 jobs in the Atlanta region
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» Phoenix/Glendale, Arizona

» ERA analyzed the economic impact to the Phoenix/Glendale, Arizona region encompassed by the Phoenix-Mesa-

Scottsdale, Arizona MSA as defined by the BEA

Total Impacts: $397 million (2009 US$)

Temporary Stadium Owerays

5% Venue & Fan Fest Operations

13%

Fan Fest Visitor Expenditures
15%

—'__“__-:"_'-2-"""
Off-Site Visitor & Resident
Expenditures

66%

Total Earnings: $139 million (2009 US$)

Temporary Stadium Owerlays

5% Venua & Fan Fest Operations
o 18%

Fan Fest Visitor Expenditures
14%

Oft-Sita Visitor & Resident
Expenditures
63%
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» Phoenix/Glendale, Arizona

v Summary Overview of Total Employment (5,649 jobs) generated in the Phoenix/Glendale region as a result of the
2018/2022 FIFA World Cup

Temporary Stadium Owerlays,
189

Venue & Fan Fest Operations,
969

Fan Fest Visitor Expenditures,
1,001

Off-Site Visitor & Resident
Expenditures, 3,490
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» Phoenix/Glendale, Arizona (Tax Revenues)

= Breakdown of Total Sales Taxes {$11.4 million in 2009 US$) generated and retained in the Phoenix/Glendale region as
a resuit of the 2018/2022 FIFA World Cup

Tickets
21%

Lodging
25%

Transportation/Parking \
1%

Y/ Food & Beverage
30%

Merchandise
13%

Note: In order to compare across regions, ERA implemented a blanket 5% tax for tickets, food & beverage, merchandise, transportationiparking, and lodging.
It is assumed the sales taxes on tickels are subject {0 negetiation in each of the selected host cities.
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» Phoenix/Glendale, Arizona (Overview of Direct, Indirect/Induced and Total Impact)

‘ :
Purchases In the RIMS 1 Multiplier for Final Demand
Industry Type Raegion (Direct Impact) {Creating IndirectInduced Impact) Total Impact
(000s}) Ouiput‘I Eamings® Employment’ Output Eamings  Employment
(000s) (000s) (FTE Jobs}
NON WAGE EXPENDITURES
Facility Operations
Utilities (Gas/Electric) . $450 1.5474 0.3585 6.7908 5696 $161 3
Facilities support services - 1.9498 0.7540 20,5771 - - 0
Prometers of performing arts, and sports and agents for public figures - 1.9738 0.6200 45.1973 - - 0
Subtotal (Facility Operations) $450 $696 $161 3
Other Event Operations
Concessions Cost Components
Faod, Beverage, and Tobacco Preduct Manufacturing $1,360 2.0706 0.3860 10,7602 $2,816 $525 15
Wholesale Trade (Margins) 741 1.9379 0.6044 13.4580 1,436 448 10
Truck Transporation 445 2.0696 0.5792 14.9615 920 257 7
Subtotal (Concessions) $2,545 $5171 $1,230 31
Merchandise Cost Components
Appare), leather, and allied product manufacturing $329 1.7038 0,4000 13,9877 $561 $132 s
Wholesale Trade {Margins) 292 1.9375 0.6044 13.4580 565 176 4
Truck Transportation 175 2.0696 0.5792 14.9615 362 101 3
Subtotal (Merchandise) $796 $1,489 $409 11
Subtotal (Event operations) $3,341 $6,660 $1,640 42
Subtotal (Wages to households) $15,243 1.3219 0.3870 11.8624 $20,157 $5,901 181
1IMPACT FROM ALL ON SITE VENUE AND FAN FEST OPERATIONS $198,040 $27.513 $7,702 2268
|

Source: ERA AECOM, Bureau of Economic Analysis RIMS I Multipliers
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» Phoenix/Glendale, Arizona (Overview of Direct, Indirect/Induced and Total Impact, cont.)

Purchases in the RIMS il MuRtiplier for Final Bemand i
Industry Type Reglon {Direct Impact} {Creating Indirectinduced Impact) Total Impact
(000s) Output1 Eaatmings].2 Employment3 Output Eamings  Employment
’ {Q00s) {000s) (FTE Jobs}
OFF SITE VISITOR & RESIDENT EXPENDITURES
Food Services and Drinking Places $41.720 2.0814 0.6861 34,0947 $88,835 $28,624 1,422
Transit and Ground Passenger Transportatian 24,002 2.1208 0.7310 28,5912 50,900 17,546 6886
Accomodation 56,545 1.9229 0.ez277 21.1525 108,731 35,494 1,196
Retail Trade 8,344 2.0382 0.6470 22.2265 17,007 5,399 185
{IMPACT FROM OFF SITE VISITOR & RESIDENT EXPENDITURES $130,611 $263,472 $87,062 3,490
FAN FEST VISITOR EXPENDITURES
Food Services and Drinking Places $29,359 2.0814 0,6861 34.0947 $61,108 $20,143 1.001
[IMPACT FROM FAN FEST EXPENDITURES $29,359 $61,108 $20,143 1,001 |
IBC EXPENDITURES
Feod Services and Drinking Places $0 2.0814 0.6881 34.0947 50 50 0
Transit and Ground Passenger Transportation %0 2.1206 0.7310 28.5912 1] 4] 0
Accomodation 30 1,9229 0.6277 21.1525 0 [+ 0
Retail Trade $0 2.0382 0.6470 22.2265 0 0 0
{IMPACT FROM IBC EXPENDITURES $0 $0 $0 0}
SUBTOTAL VISITOR EXPENDITURES IMPACT TQ REGION $169,970 $324,680 $107,205 4,491
PLUS: INITIAL CHANGE (Venue and Fan Fest operations only)* $22,712 516,943 743
-ITOTAL IMPACT TO REGION $179,010 $374,805 $131,849 6,461 |
Notes:

"Measures the total dollar change in output in all industries resulting from & $1 change in output delivered by the specific industry

Measures total dollar change in terms of earnings resulting from $1 change in output delivered by the specific industry

*Measures the total change in number of jobs resulting from a $1 million change in output delivered by the specific industry

*Since visitor expenditures are considered in gross terms (withaut producer's price adjustments) they are not included to avoid double counting

Source: ERA AECOM. Bureau of Economic Analysis RIMS [I Multipliers

in addition, the Temporary Stadium Overlay of approximately $10 million will generate a Total Impact of $22.5 million, Total Earnings of $7.5
million, and Total Employment of 189 jobs in the Phoenix/Glendale region

ERA No: 18336 ~ Final Report Slide 58 US FIFA Woild Cup (2018/2022)



Attachment A

ERA | AECOM

VI. Economic Impact SIEDG NATIoR

» Washington, DC

= ERA analyzed the economic impact to the Washington, DC region encompassed by the Washington-Arlington-
Alexandria, DC-VA-MD-WV MSA as defined by the BEA

Total Impacts: $579 million (2009 US$) Total Earnings: $202 million (2009 US$)
Temporary Stadium Owertays Temporary Stadium Overfays
3% Venue & Fan Fest Operations 3%

12% Venue & Fan Fest Operations.

Fan Fest Visitor Expenditures 18%

1%

Fan Fest Visitor Expenditures
1%

Off-Site Visitor & Resident Cft-Site Visitor & Resident
Expervlitures Expenditures
T4% 68%
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» Washington, DC

» Summary Overview of Total Employment (8,787 jobs) generated in the Washington, DC region as a result of the
2018/2022 FIFA World Cup

Temporary Stadium Owerlays,
151

Venue & Fan Fest Operations,
Fan Fest Visitor Expenditures, 1,404

1,180

Of-Site Visitor & Resident
Expenditures, 6,052
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» Washington, DC (Tax Revenues)

= Breakdown of Total Sales Taxes ($20.8 million in 2008 US$) generated and retained in the
Washington, DC region as a result of the 2018/2022 FIFA World Cup

Tickets

Lodging 26%

27%

\!
Transportation/Parking N
12%

24%

Merchandise
11%

Note: In order 1o compare across regions, ERA implemented a blanket 5% tax for tickets, food & beverage, merchandise, transporiation/parking, and lodging.
It is assurmed the sales taxes on tickels are subject te negetiation in each of the selected host cities.
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ik
VI. Economic Impact ;—_;J

» Washington, DC (Ovérview of Direct, IndirectVInduced and Total Impact)
i 1

I Purchases in the RIMS 11 Multiplier for Final Demand
Industry Type Region (Direct Impact) [Creating Indirect/induced Impact) Total impact
(000s) Output'  Earnings® Employment® Cutput Earnings  Employment
(000s) (000s) {FTE Jobs})
NON WAGE EXPENDITURES
Eacility Operations
Utilities (Gas/Electric) 5450 1.4196 0.2828 5.0218 $639 $127 2
Facilities support services - 17577 0.6820 17.4882 - - D
Promoters of performing arts, and sports and agents for public figures - 1.8700 0.5846 43.1968 - - 0
Subtotal (Facility Operations} $460 $629 $127 2
Other Event Operations
Concessions Cest Components
Food, Beverage, and Tobacco Product Manufacturing $2,078 1.6028 0.2861 74725 $3,330 $594 16
Whelesale Trade (Margins) 1,132 1.7605 0.5088 11.0028 1,993 576 12
Truck Transportation 679 1.7380 0.4592 12,4608 1,181 312 8
Subtotal (Concessions) $3,889 $6,504 31,462 36
Merchandise Cost Components
Aprparel, leather, and allied product manufacturing $548 1.5221 0.3326 10.3105 5834 $182 6
Wholesale Trade (Margins) 485 1.7605 0.5088 11,0028 854 247 5
Truck Transportation 21 1.7380 0.4592 12.4608 506 134 4
‘Subtctal (Merchandise) $1,323 $2,193 $562 15 |
ESubtotal {Event operations) $5,213 $8,687 $2,045 51 !
lSubtotaI (Wages to households) $23,912 1.0714 0.3030 9.6585 $25,620 §7,245 21 !
|IMPACT FROM ALL ON SITE VENUE AND FAN FEST OPERATIONS §29,576 $34,955 $9,418 284

l !

Source: ERA AECOM, Bureau of Economic Analysis RIMS Il Mutlipliers
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V1. Economic Impact R

» Washington, DC (Overview of Direct, Indirect/Induced and Total Impact, cont.)

|
Purchases in the RIM3 1| Multiplier for Final Demand

indusiry Type Region {Direct impact) (Creating Indirectinduced impact) Total impact

(000s) Output’ Eamnings® Employment’ Output Eatnings  Employment

(000s) (000s) (FTE Jobs)

OFF SITE VISITOR & RESIDENT EXPENDITURES
Food Services and Drinking Places $63,561 1.7876 0.5882 31,8330 $113,621 $37.386 2,023
Transit and Ground Passenger Transportation 45,754 1.8781 0,8400 31.8583 87,809 29,923 1,490
Accomodation 113,927 1.7411 0.5553 19.9828 198,353 63,264 2,277
Retail Trade 12,712 1.8987 0.5760 20.6773 24,136 7,322 283
IMPACT FROM OFF SITE VISITOR & RESIDENT EXPENDITURES $236,954 $423,924 $137,895 6,052
FAN FEST VISITOR EXPENDITURES
Food Services and Drinking Places $37,055 17878 0.5882 31.8330 $66,240 $21,796 1,180
IMPACT FROM FAN FEST EXPENDITURES $37,055 $66,240 $21,796 1,180
IBC EXPENDITURES
Foaod Services and Drinking Places 50 1.7876 0.5882 31.8330 $0 $0 0
Transit and Ground Passenger Transportation $0 1.8781 0.6400 31.8593 Q o 0
Accomodation 50 1.7411 0.5553 16,9829 1] 0 0
Retajl Trade 30 1.8987 0.5760 206773 0 0 0
IMPACT FROM IBC EXPENDITURES $0 $0 $0 0
SUBTOTAL VISITOR EXPENDITURES IMPACT TO REGION $274,009 $490,164 $159,690 7,232
PLUS: INITIAL CHANGE (Venue and Fan Fest aperations only)* $35,089 526,569 1,120
TOTAL IMPACT TO REGION $303,583 $660,207 $195,677 8,636
Notes:
"Measures the total dollar change in output in all industries resulting from a $1 change in output delivered by the specific industry
2Measures total dollar change in terms of eamnings resulting from $1 change in output defiverad by the specific industry
*Measures the total change in number of jobs resulting from a $1 million change in cutput delivered by the specific industry
*Since visitor expenditures are considered in gross terms (without producer's price adjustments) they are not included to avoid double counting

Source: ERA AECOM, Bureau of Economic Analysis RIMS il Multipliers

In addition, the Temporary Stadium OQverlay of approximately $10 million will generate a Total Impact of $18.6 million, Total Earnings of $5.9
million, and Total Employment of 151 jobs in the Washington, DC region
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VI. Economic Impact mDlEe KT

» Social and qualitative impacts — quality of life

» Raises regional community profile

Enhances area’s image as sports and entertainment destination

Host city receives center field board advertising placement for all games

Develops more dynamic and diverse environment

Diversifies local and regional economy

Catalyst for domestic investment and development/redevelopment

Fosters civic pride

» Improves overall quality of life
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V” NeXt StepS SIDING NATION

» Potential Follow-on Tasks

= Evaluate full list of potential metropolitan regions (27) and venues (32) to arrive at list of the top
12-15 markets

= Prepare matrix of the shortlist of candidates including following criteria:
< Scale and demographics of resident and tourist markets
++Strength of television and soccer market
<+ Stadium viability

<Other (based on discussion between ERA and the client)

= Rate and rank shortlist of 12-15 candidate markets

= Further consultation on bid process and relevant markets
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. . 2L
General Limiting Conditions S

Every reasonable effort has been made to ensure that the data contained in this report are accurate
as of the date of this study; however, factors exist that are outside the control of Economics Research
Associates, an AECOM company (ERA) and that may affect the estimates and/or projections noted
herein. This study is based on estimates, assumptions and other information developed by
Economics Research Associates from its independent research effort, general knowledge of the
industry, and information provided by and consultations with the client and the client's
representatives. No responsibility is assumed for inaccuracies in reporting by the client, the client's
agent and representatives, or any other data source used in preparing or presenting this study.

This report is based on information that was current as of October 2009 and Economics Research
Associates has not undertaken any update of its research effort since such date.

Because future events and circumstances, many of which are not known as of the date of this study,
may affect the estimates contained therein, no warranty or representation is made by Economics
Reﬁear%h Associates that any of the projected values or results contained in this study will actually be
achieved.

Possession of this study does not carry with it the right of publication thereof or to use the name of
"Economics Research Associates” in any manner without first obtaining the prior written consent of
Economics Research Associates. No abstracting, excerpting or summarization of this study may be
made without first obtaining the prior written consent of Economics Research Associates. This report
Is not to be used in conjunction with any public or private offering of securities, debt, equity, or other
similar purpose where it may be relied upon to any degree by any person other than the client, nor is
any third party entitled to rely upon this report, without first obtaining the prior written consent of
Economics Research Associates. This study may not be used for purposes other than that for which
Lt\is prepared or for which prior written consent has first been obtained from Economics Research
ssociates.

This study is qualified in its entirety by, and should be considered in light of, these limitations,
conditions and considerations.
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List of Remaining 27 Cities and 32 Stadiums considered by USA BID

Proposed stadiums, cities and metropolitan markets for further consideration

Metro Market/City

Stadium

Capacity

Georgia Dome .

M & T Bank Stadmm

|liette Stadlum

Charlotte Bank of America Stadium

Chicago - “* . | soldier Field e 61,000
Cleveland Cleveland Browns Stadium 72,000
Dallas: -~ =i .| Cotton Bowl 89,000
Dailas: | Cowboys Stadium 100,000

INVESCO Field

ichigan Staditrn

Reliant Stadium

“|‘Lucas Ol Stadiumi -

Jacksonville, Fla

Jacksonville Mumcnpal Stadlum

Kansas City " |‘Arrowhead Stadium 77,000
Los Angeles Los Angeles Memorial Coliseum 93,607
Los Anggles Rose Bowl 92,000+

:|'Land Shark Stadium’. 75,540

LP Faeld

Nashwlle
‘New.Y

New: Meadowlands

Oakland

Qakland-Alameda County Cohseum

2Fidrlda Citrus’ Bowlfs

Philadelphi

Lincoln Financial Field

Pho:

versity of Phoenix Stadium

San Dlego

Qualcomm Stadium

San’ Franczsco

- |- Stanford Stadium

Seattle

Qwest Field

Seattle

Husky Stadlum
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HOST CITY AGREEMENT

between

FEDERATION INTERNATIONALE
DE FOOTBALL ASSOCIATION (FIFA)
FIFA-Strasse 20
8044 Zurich
Switzerland

{"FIFA™)

and

[insert nama and address of LOC]

{("LOC")
On the one side

and

[Insert.name & address of City Authority]

("Host City")
On the other side

regarding participation in hosting and staging of the

tions GCup:
NJV%‘%%%E;%;:? :
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INTRODUCTION
EIFA

FIFA is the world governing body for the sport of Association Footbal, which it
promotes on a worldwide basis through its development programmes, as well as by
organising, supervising and promaoting international Association Football competitions
and supports and funds programmes that support social development through
football.

Competitions and Ownership of Rights

FIFA, as the founder of the Competitions and world governing body of Association
Football and based on its organisational, logistical and financial contributions, roles
and responsibilities for the hosting and staging of the Competitions, has ultimate
authority over the manner in which all FIFA competitions, including the Competitions,
are staged and organised. Further, FIFA exclusively and solely owns and controls on a
world-wide basis any and all Media Rights, Marketing Rights, Intellectual Property

. Rights and all other commerciat or other rights and opportunities, including any title

and interest in, and in relation to, the Competitions, including any Competition-
related Events, whether existing or created in the future.

Bidding Process

0 FIFA has invited its member associations to bid for the right to host and stage
the Competitions and the Member Association has formally expressed its
interest to participate in the Bidding Process with the objective to host and
stage the Competitions in the Hast Country.

(iy  FIFA intends to conclude the bidding process by appointing a host country of
the Competitions in December 2010.

Bid Committee

The Member Association has established, or will establish, the Bid Committee with
the purpose of participating in the Bidding Process and submitting a bid to FIFA.

LOC

The Member Association has established, or will establish, the LOC with the purpose
of becoming the local organising committee responsible for hosting and staging the
Competitions.
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SELECTION AND APPOINTMENT OF HOST CITY

Introduction

FIFA, with the support of the LOC, will be the overall responsible for the hosting and
staging of the Competitions, including ali Matches and any Competition-related
Events. As the Competitions are events of public interest, and in view of the scope of
the organisation required to host and stage the Competitions, FIFA and the LOC have
developed a host city programme to closely cooperate with the host cities of the
Competitions and to integrate these into the planning and organisation of the
Competitions in such manner as described in this Host City Agreement, The roles and
responsibilities of the Host City in relation to its support of the hosting and staging of
the Competitions as well as the promotional rights and opportunities granted to the
Host City are further described in this Host City Agreement.

Selection Process

(i)  As part of the Bidding Process, the Bid Committee has proposed to FIFA a
certain number of cities, including the Host City, to be candidate host cities for
the Competitions, which shall be spread across the Host Country in a
reasonable manner with the purpese of representing that the Competitions are
considered a nationwide event.

As part of the Bidding Process, the Bid Committee has provided FIFA with an
original of a host city agreement unilaterally executed by each of the candidate
host cities, including with this Host City Agreement unilaterally executed by the
Host City.

(i) Subsequent to the appointment of the LOC to host and stage the
Competitions, the LOC will submit to FIFA its proposal for the final selection of
the host cities for the FIFA World Cup™ and the FIFA Confederations Cup.
Such proposal shall contain a detailed explanation and reasoning why a
candidate host city is proposed by the LOC to be selected as host city by FiFA,
including a minimum of two (2) locations for the FIFA Fan Fest per candidate
host city in accordance with Clause 4.9.3 {iii). As part of the selection process,
the LOC will organise a host city selection tour to all candidate host cities.

(iiy By entering into this Host City Agreement, the Host City agrees to take part in
such selection process as conducted by FIFA and the LOC for the appeintment
of the host cities for the Competitions by FIFA.

Appointment

(iy At a later stage, which is expected to be five (5) years prior to the FIFA World
Cup™ at the earliest, FIFA will appoint all host cities in the Host Country for the
respective Competition.

(il In the event that the Host City will be selected as a host city for the FIFA
Confederations Cup and/or FFA World Cup™ based on the selection process
described in Clause 2.2 above and by counter-signing this Host City Agreement,
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FIFA appoints the Host City, and the Host City accepts such appointment, as a
host city for the respective Competition on the terms and conditions as set out
in this Host City Agreement.

As a consequence of the selection as host city for the FIFA Confederations Cup
and/or FIFA World Cup™ and the appointment by FIFA, subject to the terms
and conditions of this Host City Agreement

a)  FIFA grants to the Host City, free of any charge and on a non-exclusive
basis, the rights and cpportunities for its promotion of the status as host
city of the respective Competition as set out in this Host City Agreement,
in particular in Clause 3 below; and

b)  the Host City shall be obliged to support FIFA and the LOC, as well as
such other third parties as identified by FIFA and the LOC, in connection
with the hosting and staging of the Competitions and the promotion of
the Competitions as set out in this Host City Agreement, in particular in
Clause 4 below.

In case the Stadium is not located within the sole municipal jurisdiction of the
Host City, but within the municipal jurisdiction of another city located directly
adjacent to the Host City, upon request by FIFA and/or the LOC and prior to the
appointment of the Stadium pursuant to the Stadium Agreement and the Host
City pursuant to Clause 2.3 {ii} above, such neighbouring city must be made a
party to, or otherwise fully bound to all relevant terms and conditions of, this
Host City Agreement in such manner and form as requested by FIFA, to ensure
that such neighbouring city fully supports the hosting and staging of the
Competitions in such neighbouring city, and performs all relevant obligations,
in full compliance with the terms and conditions of this Host City Agreement.
For the avoidance of doubt, the neighbouring city shall not be entitled to
design and create any marks, designs or other city-specific identification
pursuant to Clause 3 below.

EIFA Confederations Cup

(i)

(ii}

In the event that the Host City is selected as a host city for the FIFA
Confederations Cup, the Host City agrees and acknowledges that this Host City
Agreement shall apply, directly and without any limitation, for the FIFA
Confederations Cup.

FIFA and the LOC may, however, determine an adaptation and/or modification
of the rights and obligations of the Host City under this Host City Agreement,
taking into account the different scope of the hosting and staging of the FIFA
Confederations Cup.
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HOST CITY PROMOTION

Host City Events

(i)

The Host City shall be entitled to organise, host and stage Host City Events,
subject to the terms and conditions of this Host City Agreement and the Host
City Event Guidelines and, in particular, the following specific requirements:

a)  Pursuant to Clause 5 below, the Host Cities may use the following
Competition Marks in relation to the Host City Events, subject to the prior
written approval by FIFA:

s Host City Composite Logo;

» Host City Designation;

» official Competition design as developed by FIFA;
o Official Slogan; and/or

» official Competition designation.

b}  Commercial Affiliates shall, free of charge, be given appropriate
recognition in relation to, and at, any Host City Event (e.g. by way of
using composite towers or the Commercial Affiliate logo strip as provided
by FIFA).

€)  The Host City may grant marketing rights in relation to the Host City
Events in such manner as 1o be determined by FIFA. The Host City agrees
and acknowledges that entities being competitors of any of the
Commercial Affiliates may not be granted any rights or opportunities in
relation to any Host City Event. '

d)  Pursuant to Clause 4.11.2 below, Commercial Affiliates in any food and
beverage product category shall have a first right of negotiation and right
of last refusal for the right to offer and/or sell their products at any Host
City Event, to be implemented in accordance with the procedure set out
by FIFA.

e) The sale of official licensed products at any Host City Event shall be
exclusively conducted by the entity appointed by FIFA as the official
retailer for official licensed products in relation to the Competitions, to
which the Host City shall provide space and utilities, on an at cost basis.

fy  The location used for any Host City Event must be free and clean of any
visible third party advertising, branding and/or other commercial
identification.

Further details for the crganisation and staging of Host City Events will be set
out in the Host City Event Guidelines. The LOC agrees and acknowledges that
any Host City Event must fully comply with the Host City Event Guidelines.

The Host City agrees and acknowledges that the organisation and staging of
any Host City Event requires FIFA’s prior written approval.
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By no later than three (3) years prior to the first Match of the FIFA World
Cup™, the Host City shall provide FIFA with an overall concept for the
organisation and staging of Host City Events, which shall describe in detail all
relevant information relating to the organisation and staging of each of the
Host City Events, including a list of planned events and activities by the Host
City as well as the location, main content and objective of any such planned
events and activities.

Subsequent to such due date and at any time, and in such manner, as
requested by the LOC and/or FIFA, the Host City shall regularly provide FIFA
and/or the LOC with written work-in-progress information, material, documents
and drafts of concepts, proposals and plans in relation to any such activities and
events of the Host City.

Host City Poster

(i

(ii)

(i)

(iv)

The Host City shall be entitled to be involved in the design and creation of the
Host City-specific design element contained in the Host City Poster of the Host
City, in cooperation with, and in such manner as determined by, FIFA. The Host
City agrees and acknowledges that FIFA remains entitled to approve, in writing,
the final design of the Host City Poster, including any Host City-specific
elements.

The Host City shall be entitled to use the Host City Poster as a Premium and to
promote and communicate its status as host city of the Competitions subject
to, and in accordance with, the Host City Poster Guidelines. The Host City
agrees and acknowledges that FIFA, at its sole discretion, remains entitled to
determine the production, use and marketing of the Host City Poster.

The Host City shall ensure that any rights accrued for the Host City or any third
party directly or indirectly commissioned by the Host City as part of the
development and/or creation of the Host City-specific design element of the
Host City Poster, in particular any and all present or future Intellectual Property
Rights, including copyrights, rights of usage and other proprietary rights are
immediately upon finalisation of the design and in perpetuity assigned, with full
title guarantee to FIFA throughout the world and without any restriction in
relation to time, scope and territory for the full term, including any renewals or
extensions of such rights. These rights shall be assigned to FIFA prior to the
public launch and/or the production of the Host City Poster. Further details shall
be set forth in the Host City Poster Guidelines.

The Host City hereby irrevocably waives and shall ensure that any artist
appointed, or in any other manner involved, by the Host City irrevocably waives
in favour of FIFA, to the fullest extent permitted by any applicable laws, all
moral rights and other rights of a similar nature which the Host City {or any
such artist} may have at any time in and/or to the Host City Poster, including
any Host City-specific elements.

The Host City agrees and acknowledges that FIFA, free of any charge and in
perpetuity, has the right to produce, use and market itself and to grant to the
Commercial Affiliates, Media Rights Licensees and/or any further third party the
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right to produce, use and market any rights to, and opportunities in, the Host
City Poster on a worldwide basis and without any restrictions.

The sale of the Host City Poster shall be managed by the licensee appointed by
FIFA for the sale and marketing of the Host City Poster.

Stadium Recognition

(i)

{ii)

The Host City shall, at no costs for the Host City, be entitled to have its name
incorporated in certain of the decoration material displayed in the Stadium and
at other areas of the Stadium in a manner and at a scope as solely determined
by FIFA, provided that FIFA and the LOC decide to develop such decoration
material. The Host City agrees and acknowledges that FIFA shall be entitled to
define, at its discretion, the design and content of any such decoration material
in order to maintain consistency with the overall look and feel of the official
Competition design as developed by FIFA.

In principle, the reference to the Host City will be in English language. However,
the Host City shall inform FIFA of any language/dialect in which it may wish the
Host City name to appear on any such decoration material. FIFA shall review
such request in good view, with no obligation to use the local language/dialect
version, in particular in view of a consistent approach across all host cities of the
Competition.

Officjal FIFA Website

(i)

(ii}

(iii)

The Host City shall be entitled, at FIFA’s costs, to be presented on the official
FIFA website for the Competitions, such presence of the Host City to be in such
manner and to an extent to be determined by FIFA at its sole discretion.

The Host City agrees and acknowledges that

a) the official FIFA website for the Competitions shali be owned by FIFA and
operated by, or on behalf of, FIFA,;

by  FIFA will have the sole editorial and production control over any content
hosted on the official FIFA website for the Competiticns and the final
decision on any matter appearing on the official FIFA website for the
Competitions, including the right to determine which content is exhibited
and which content is withdrawn; and

c) the official FIFA website will be the only official website in relation 10 the
Competitions.

The Host City shall reasonably support FIFA in respect of the creation of a Host
City-specific section on the official FIFA website, including the provision of
photos and cther relevant material and information, free of charge and free of
any copyrights of any third party.

FIFA will provide a link to the Host City website on the relevant Host-City
specific pages of the official FIFA website.
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Host City Website

(i  The Host City shall be entitled to promote and communicate its status as a host
city of the Competitions on its Host City website by creating a dedicated section
informing on its promational activities and events as well as its support of the
Competitions in such manner to be approved by FIFA in its sole discretion and
subject to the Host City Website Guidelines.

{il  The Host City shall ensure that no third party advertising or branding, or any
other commercial content or identification of any commercial entity, appears
within the Competition-related section of the Host City website.

Premiums

The Host City shalf be entitled to use, but not to sublicense the right to use, the Host
City Composite Logo on a reasonably small number of promotional and protocol
gifts, not exceeding such maximum number per item as to be determined by FIFA at a
later stage, provided that all such products are approved by FIFA beforehand and are
sourced from Licensees, a preferred supplier of premiums appointed by FIFA,
Commercial Affiliates or other third parties in accordance with the Host City Premium
Guidelines. The use of the Premiums by the Host City shall also be governed by the
terms and conditions to be set out in the Host City Premium Guidelines.

Host City Display

The Host City shall be entitled to set up a display to promote and communicate its
status as a host city of the Competitions at the outside area of the Stadium and at an
area located at or near the venue of the Final Draw or any other Competition-related
Event, subject to the availability of space as determined by FIFA in its sole discretion.
The size of the space made available for the set up of such display will be determined
by FIFA depending on the respective local conditions. The Host City undertakes to
comply with any specific guidelines issued by FIFA for the set up and operation of the
display at such areas.

Host City Publications

(i)  The Host City shall be entitled to produce, and to distribute free of charge,
flyers and other print products to promate and communicate its status as a host
city of the Competitions in such manner as determined by FIFA in its sole
discretion. The Host City agrees and acknowledges that the layout and content
of, including the use of the Host City Composite Logo or any other Competition
Mark on or in connection with, any flyers and other print products, as well as
the use and distribution thereof, are subject to this Host City Agreement and, in
particular, the Host City Marks Guidelines and Host City Publication Guidelines.

(i  The Host City agrees and acknowledges that the publications produced by, or
on behalf of, the Host City shall
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a)  be free of any advertising and promotional or other commercial content
of any entity which is considered by FIFA a competitor of a Commercial
Affiliate; and

b)  bear recognition of the Commercial Affiliates in such manner as
determined by FIFA (for instance, by way of using the Commercial Affiliate
logo strip as provided by FIFA}).

FIFA/LOC Promotional Events

(i) FIFA and/or the LOC may conduct, in their own discretion, promotional events,
activities or tours (for instance, a FIFA World Cup™ trophy tour) within the Host
Country, including the Host City prior to and during the Competitions, with the
purpose of raising the awareness of the general public in relation to FIFA, the
LOC and the Competitions.

(i) In this regard, the Host City agrees and acknowledges that it may be requested
to participate in, and/or stage parts of, such promotional events, activities or
tours, for instance, to host a leg of the FIFA World Cup™ trophy tour, in which
case the Host City shall provide such support to FIFA and the LOC as required
by FIFA in accordance with specific guidelines to be released by FIFA at a later
stage. Clause 4.1 below applies to the support to be provided by the Host City
for any such promotional events, activities and tours.

Tickets

Subject to the ticket plan to be developed by FIFA, the Host City shall be entitled to
purchase a certain number of tickets and ticket products for the Matches in the Host
City (in an amount to be determined by FIFA at a later stage) prior to making such
tickets or ticket products available for sale to the general public. In such case, the
Host City agrees to fully comply with the standard terms and conditions and any
further special requirements defined by FIFA for the use of any tickets or ticket
products at a later stage, in particular to not use any such tickets or ticket products
for any commercial purposes, whether by way of price offerings, competitions,
sweepstakes or otherwise.

HOST CITY SUPPORT

General Support

On FIFA’s and/or the LOC's request, the Host City shall support and provide an
appropriate level of assistance to FIFA and/or the LOC in relation to the hosting and
staging of the Competitions, in particular in connection with the

(i  organisation and implementation of any Competition-related Event staged by
FIFA and/or the LOC in the Host City. If requested by FIFA and/or the LOC, such
support and assistance shall include, at no cost to FIFA and/or the LOC
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a)  the provision of an adequate location, including the availability of any
utilities (such as water, power, cleaning, waste management, signage and
toilets) and sufficient parking spaces and facilities;

b}  the provision of emergency and security services;

¢}  support and assistance of FIFA-and the LOC for local promotional
activities and measures in relation to the Competition-related Evént; and

d)  such other support and assistance as reasonably requested by FIFA and/ar
the LOC in relation to the Competition-related Events hosted and staged
in the Host City.

(iy  identification and provision of necessary spaces and facilities required by FIFA
and/or the LOC for certain organisational tasks to be performed during the
Competition Period and the periods of any Competition-refated Events, in
particular near the Stadium on Match Days, such as facilities used for the
volunteer programme (as set out in Clause 4.7 below) or for the set up of any
ticketing and/or accreditation centres.

Further details of such support and assistance in connection with specific
Competition-related Events hosted and staged in the Host City, such as the Final
Draw or the Preliminary Draw, shall be agreed separately between the parties at a
later stage.

ium and Training_Site
ium

{i) FIFA will select at least one (1) Stadium in each host city of the Competitions,
including in the Host City. The Host City shall support and assist FIFA and the
LOC in connection with the selection process of such Stadium in relation to the
Competitions in such manner as requested by FIFA and/or the LOC, which may
include the provision of any relevant information on public transportation, local
security and any other matters of interest, the provision of maps as well as the
attendance of inspection tours, further workshops and meetings by key
personnel and representatives of the Host City.

(i) The Host City shall further support and assist FIFA and the LOC in connection
with the use and operation of the Stadium and undertakes to fully co-operate
with, and assist, FIFA and the LOC in the provision of all infrastructure
requirements in connection with the Stadium and within the Host City in order
to facilitate the use and operation of the Stadium for the Competitions. Further
details on their cooperation in this respect shall be agreed in good faith
between the Host City, the LOC and FIFA at a later stage.

Traini ite
(i The LOC will identify and propose to FIFA for its selection a minimum of four (4)
potential Venue-Specific Training Sites in the Host City, which each must be
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located as close as possible 10 the respective Venue-Specific Team Hotel chosen
by FIFA, but at a maximum of a twenty (20} minutes drive from the respective
Venue-Specific Team Hotel. Based on such proposal, FIFA and the LOC will
select one (1) Venue-Specific Training Site in the Host City per Venue-Specific
Team Hotel, with one (1} "back-up” Venue-Specific Training Site in the Host
City to be used as a reserve.

The Host City shall support and assist the LOC and FIFA in connection with the
selection process, use and operation of such Training Sites in relation to the
Competitions in such manner as requested by FIFA or the LOC, which may
include the provision of any relevant information on public transportation, local
security and any other matters of interest, the provision of maps as well as the
attendance of inspection tours, further workshops and meetings by key
personnel and representatives of the Host City.

The Host City shall further support and assist the LOC and FIFA in connection
with the use and operation of such Training Sites and undertakes to fully co-
operate with, and assist, the LOC in the provision of all infrastructure
requirements in connection with any Training Sites and within the Host City in
order to facilitate the use and operation of any Training Sites for the
Competitions. Further details on their cooperation in this respect shall be
agreed in good faith between the Host City, the LOC and FIFA at a later stage.

Stadium Names / Training Site Names

In respect of the name of the Stadium and the Training Sites to be used in relation to
the Competitions, the Host City agrees and acknowledges that:

(i

(ii)

(iii}

(iv)

FIFA shall be entitled to change the name of the Stadium and the Training Sites
selected for any purposes in relation to the Competitions to any name that it
deems appropriate, without any reference to the naming rights sponsor if the
Stadiurmn or the Training Sites (e.g. "2018 FIFA World Cup Stadiurm/Training Site
[Host City]”} for the entire term of this Host City Agreement. For the avoidance
of doubt, FIFA shall be free to grant, during the Competition Period, any
naming rights in relation to the Stadium and any Training Sites to the
Commercial Affiliates or any other third party;

it shall exclusively use for any purposes in relation to the Competitions the
official name of the Stadium and any Training Site as determined by FIFA for
the Competitions, in particular in any press releases, brochures and any other
public written or oral statements for the entire term of this Host City
Agreement;

it shall not use in any press conference, press release, printed materials or any
other marketing or promotional materials or otherwise the customary name of
the Stadium or the Training Sites with reference to the naming rights sponsor in
any context with the Competitions for the entire term of this Host City
Agreement; and

any directional signage of the Stadium and any Training shall only display the
official name of the Stadium or the Training Sites for the Competitions as
determined by FIFA as of at least fourteen (14) days prior to the first Match,
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training session or any other official event of the relevant Competition taking
place in such Stadium or Training Site and be implemented in accordance with
the official Competition design as developed by FIFA.

Controlled Area

(i)

(iii)

{iv)

The Controlled Area is an area {such as temporary parking areas used on Match
Days, open outdoor spaces, entertainment areas or arenas) determined by FIFA
which is located directly adjacent to the Quter Stadium Perimeter, in which
certain commercial and other activities are prohibited on Match Days and the
days prior to Match Days to ensure the smooth implementation of the hosting
and staging of the Matches and protect the rights of the Commercial Affiliates
as set out in this Clause 4.3.

The Host City shall ensure that the Controlled Area shall be included as much as
possible into the organisation of the Matches and that any measures necessary
to comply with the requirements for the Controlled Area as set out in Clause
4.3 and 4.4.below are taken in such manner as required by FIFA and the LOC.

In particular, the Host City shall

a)  ensure that, to the extent permitted by applicable laws and regulations,
any advertisement and other commercial identification located within the
Controlled Area will be removed ar fully covered,;

b)  not grant any permits or other concessions for activities (such as for the
use of the spaces or buildings for advertisements or other promotional
activities) within the Controlled Area and suspends any existing permits,
concessions or licenses within the Controlled Area; and

¢} use best efforts to discuss, in the name, and on behalf, of FIFA and the
LOC, these requirements with the owners and operators of any buildings
and spaces located within the Controlled Area and, to the extent
necessary to ensure compliance with these requirements and to enter, at
its own costs, into the respective arrangements with these owners or
operators.

The Host City agrees and acknowledges that the Controlled Area must comply
with the following requirements on Match Days and the day before Match Days
in relation to the Stadium:

a)  the Controlled Area must be free and clear of any outdoor advertising (in
accordance with the instructions by FIFA and the LOC). The removal and
coverage of the outdoor advertising may be done temporarily;

b)  no evenis or other activities may be held in any buildings and at any
spaces located within the Controlled Area which in the opinion of FIFA
and/or the LOC may impact on the organisation or marketing of the
respective Match; and

Initialled by
/




4.4

4.4

4.4.2

Page 18

Attachment C

¢} no public sales of food, beverages, fan items, souvenirs or similar
products or other products as decided by FIFA may take place in or from
any buildings, or at any spaces, located within the Controlled Area (in
accordance with the instructions by FIFA and the LOC).

(v}  Further details in relation to the definition and set up of the Controlled Area
and the implementation of the corresponding requirements will be defined by
FIFA in specific guidelines to be issued by FIFA at a later stage.

Host City Dressing
Introduction

A major component of FIFA’s Competition branding and anti-Ambush Marketing
strategies involve the use and acquisition of Outdoor Advertising Media which is used
by FIFA and the LOC to install official Competition branding to create a festive
atmosphere in the host cities of the Competitions and other key locations within the
Host Country or to offer such inventory to the Commercial Affiliates for purchase
from the owners of such inventory. In this regard, FIFA and the LOC will establish a
Host City Dressing for each host city of the Competitions, including the Host City and
each host city where a draw or any other Competition-related Event is staged. Such
Host City Dressing will be established by FIFA on the following basis:

(iY  FIFA shall be responsible to

a)  develop the design of any material used for the Host City Dressing, which
may include recognition of the Host City and the Commercial Affiliates in
such manner as determined by FIFA,

b)  develop the overall strategy for the Host City Dressing; and

¢)  identify, together with the LOC, the locations and inventory used for the
Host City Dressing, including, at a minimum, the relevant locations and
inventory along the Protocol Routes and any such inventory made
available to the LOC and FIFA as part of the Outdoor Advertising Media
mentioned in Clause 4.4.3 below.

(il The LOC shall be responsible for the production and delivery of any material
used for the Host City Dressing, such as banners, flags and posters.

General Host City Support
The Host City shall, at its own costs

(il be responsible to support the Host City Dressing in such manner as set out in
this Host City Agreement, in particular Clauses 4.4.3 to 4.4.7 below and as
requested by FIFA and/or the LOC;

(i ensure that the Host City Dressing material instalied in the Host City may bear
recognition of the Commercial Affiliates;
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(i) legally assess and inform the LOC of any legal regulations or restrictions that
may exist in the Host City in relation to the implementation of the Host City
Dressing;

(iv} issue any necessary permits for the installation of the Host City Dressing
material.

Identification of Outdoor Advertising Medi

Upon request by the LOC and/or FIFA, the Host City will, at its own costs, make
available to the LOC and/or FIFA a detailed identification and listing of all existing
Qutdoor Advertising Media, being any spaces and other facilities suitable for
promotional purposes {for example, rotating boards, video walls, billboards,
lampposts, bridge railings, public transportation, public building facades) at such
locations as defined in Annexe 2 or as otherwise determined by FIFA and the LOC, in
particular along the Protocol Routes and at the airport, the train stations as well as in
the vicinity of the Stadium, the official hotels as well as the Training Sites.

Provision of Qutdoor Advertising Media

{i)  The Host City shall make available to the LOC and/or FIFA the Outdoor
Advertising Media in such manner and extent, and for such time period, as set
out in Annexe 2 of this Host City Agreement, in particular alongside the
Protocol Routes.

(i) In the event that the Outdoor Advertising Media identified, listed and available
to the Host City are, in the opinion of FIFA and the LOC, not sufficient to meet
the Host City Dressing requirements of FIFA and the LOC for the Competitions,
the Host City shall, at its own expense, acquire additional Outdoor Advertising
Media for the defined time periods and make such additional Qutdoor
Advertising Media available, free of charge, to FIFA and the LOC for the Host
City Dressing, in particular along the Protocol Routes.

Installation, Maintenance and Dismantling of Host City Dressing Material

The Host City shall, at its own costs, be solely responsible for the installation,
maintenance and dismantling of any Host City Dressing material at any locations
identified and used within the Host City in accordance with the instructions given by
FIFA and/or the LOC.

Liability and Insurance

The Host City shall be liable for any damages of FIFA, the LOC or any third party
caused by the installation or the dismantling of the Host City Dressing material and
shall, at its own costs, secure and maintain adequate insurance to cover

() all risk of any damages of FIFA, the LOC or any third party caused by the
installation or the dismantling of the Host City Dressing material; and

(i) all risks of loss or damage suffered by the LOC and/or FIFA from the loss or
damage of the Host City Dressing material.
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Host City Delivery Proposal

By no later than 1 January of the calendar year two (2) years prior to the FIFA World
Cup™, the Host City shall submit to the LOC, for the prior written approval of the
LOC and FIFA, a detailed plan how the Host City will comply with its obligations in
relation to the Host City Dressing for the Competitions and any Competitions-related
Events as set out in Clauses 4.4.2 to 4.4.6 above, including any relevant information
and details on the required locations and inventory to be made availablie to the LOC

and FIFA.

Traffic and Parking

Traffic Management Plan

(i)

By no later than three (3) years prior to the FIFA World Cup™, or at any earlier
time requested by the LOC, the Host City shall provide the LOC with a traffic
management plan for the Competition Periods, describing in detail:

aj

traffic management systems around the Stadium and in the centre of the
Host City on Match Days as well as for the location of the FIFA Fan Fest
for the entire Competition Pericd, including contingency/emergency
plans;

routes, including shuttle bus routes, timetables and distance estimates for
key routes being covered by the traffic management plan;

crganisation of public transportation on Match Days, including free public
transportation for ticket holders and hospitality guests as well as for FIFA
fan Fest visitors;

the directional signage systemn within the Host City and for all highways,
streets, airports, train stations and other relevant locations and areas as
proposed to be established in connection the Competitions by the Host
City, which shall be consistent with the directional signage programme
established by the other host cities of the Competition and the official
Competition design as developed by FIFA,;

the traffic and transportation information system as proposed to be
established by the Host City together with the airport and train station
authorities as well as with the police and other public authorities for
visitors of the Competitions and the FIFA Fan Fest, including any flyers,
website information and information desks; and

the manner in which the Host City proposes to comply with the specific
requirements set out in this Clause 4.5,

The Host City shall implement the traffic management plan for the Competition
Periods, at its own costs, including the implementation and adoption of all
measures being part of the traffic management plan, passing the necessary
municipal ordinances and by-laws as well as providing any assistance requested
of it by FIFA, the LOC andfor the Government authorities.
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Buses Train

The Host City shall, to the extent that it is empowered to do so, ensure that local and
national buses and trains connecting into the Host City and/or operating within the
Host City itself

(i) are fully operational on each Match Day; and

(i)  continue to operate for a period of at least four (4) hours after the end of each
Match taking place in the Host City.

Airports
{l  The Host City shall, to the extent that it is empowered to do so, ensure that

a)  on Match Days and other days as required by FIFA or the LOC, the Host
City airports are open for late night and early morning flight arrivals and
departures to accommodate Match kick-off and conclusion times in the
Host City and the requirement to enable spectators to fly in and out of
the Host City with maximum flexibility; and

b)  airline operators shall not be required to pay any premium airport taxes,
charges, or penalty fees for flying in or out of the Host City airports
before or after customary airport closure times during the entire
Competition Pericd.

(i)  The Host City shall seek the support of the Host City airport authorities for the
provision of the Qutdoor Advertising Media at the Host City airport by the Host
City to the LOC and FIFA as required to be provided by the Host City pursuant
1o Clause 4.4.4 (i) above.

(i)  The Host City shall facilitate any discussions of FIFA and/or the LOC with the
relevant Host City airport authorities with the purpose of the Host City airport
authorities agreeing to

a}  comply with the requirements set out in Clause 4.5.3 {i) a) and b} above
to the extent that the Host City is not empowered to comply with such
requirements itself; and

b)  provide FIFA and the LOC, free of any charge, with welcome desks,
preferred guest treatments and welcome procedures for the participating
Teamns, key representatives of FIFA and the LOC, VIP guests and further
Competition officials.

Parking Facilities

(i)  The Host City shall, in close cooperation with the Stadium authority, support
the LOC, in such manner and at such time as requested, to provide sufficient
parking facilities at the Stadium and any Training Site for the general public as
well as for the participating Teams, key representatives of FIFA and the LOC, VIP
guests and further Competition officials, by making temporarily available to the
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LOC, free of any charge, sufficient Host City owned areas, spaces and or
facilities which may be used for parking in connection with the Matches.

In particular, if requested by the LOC and/or FIFA, the Host City shall, at no
costs, provide the LOC with a parking facility for approximately eight hundred
(800) cars, together with properly equipped office facilities for up to five (5)
staff members, to serve as a distribution centre for any vehicles used by FIFA
and the LOC in connection with the transportation operation for the
Competition for such duration prior, and during, the Competition as requested
by the LOC and/or FIFA.

The Host City shall, in close cooperation with the Stadium Autharity, ensure
that:

a}  access from all parking facilities to the Stadium shall be possible without
the crossing of the main traffic flows of the spectators; and

b)  special access routes shall be made available for the participating Teams,
key representatives of FIFA and the LOC, VIP guests and further
Competition officials, such as media representatives and representatives
of the Commercial Affiliates and Media Rights Licensees.

Combinatign-Ticket Agreement

The Host City shall, in the name and on behalf of the LOC, enter into a combination-
ticket agreement with the local public transportation entity that allows any ticket
holder and accreditation card holder to use public transportation on Match Days, free
of charge. The content of the combination-ticket agreement, including the respective
allocation of costs to the individual tickets, will be determined between the
responsible public transportation entity, the Host City, FIFA and the LOC.

General Traffic Support

0]

The Host City shall, upon FIFA and/or the LOC’s reasonable request, at any time
during the Competition Periods, temporarily

a) restrict public access, or close public access completely, to any roads
within the Host City; and

)] provide special traffic access lanes as well as police escorts for the
participating Teams, key representatives of FIFA and the LOC, VIP guests
and further Competition officials;’

The Host City shall ensure that, at all times during a period starting one (1) day
before each Match Day, and ending one (1} day after such Match Day, on-call
road and traffic light maintenance services by the relevant Host City authorities
are operational.

Initialled by
/



4.6

47

4.8

Page 23

Attachment C

Jeam Base Camps

(i)

(ii)

During the FIFA World Cup™, the delegation of each Team will stay in a Team
Base Camp for the entire period of their stay in the Host County, expect for
such nights when the delegation of the Teams stay in a Venue-Specific Team
Hotel. The LOC will identify and recommend to FIFA suitable hotels for the
creation of the Team Base Camps throughout the Host Country, which may
also be located within the Host City. Each Team Base Camp must be located in
a quiet and secured environment within a one (1) hour bus drive from the Host
City airport and within a twenty {20} minute bus drive from a Training Site.
Based on such proposal, FIFA will identify such hotels which may be selected as
Team Base Camps for the FIFA World Cup™.

The Host City shall support and assist the LOC in connection with the process of
identifying and selecting hotels in the Host City to be proposed as Team Base
Camps as well as the use and operation of such Team Base Camps by a Team
Delegation in such manner as requested by the LOC, which may include the
provision of any relevant information on public transportation, local security
and any other matters of interest, the provision of maps as well as the
attendance of inspection tours and meetings by key personnel and
representatives of the Host City.

Volunteer Programme

()

(i)

(i)

The Host City shall support the LOC within the Host City in respect of the
implementation of the Volunteer programme to be established by the LOC for
the Competitions, in particular by providing, free of charge, facilities for the
Volunteer programme managers, used for the selection, education and
tnvitation of Volunteers as well as for any Volunteer events, such as a joint kick-
off event staged by FIFA, the LOC and the Host City (if any) as requested by the
LOC. The duration of the use and the scope of the required facilities will be
confirmed by the LOC at a later stage.

The Host City shall be entitled to have Host City-specific training programmes
integrated into the Volunteer programme to be established by the LOC for the
Competitions.

Unless specifically agreed otherwise between FIFA, the LOC and the Host City,
the Host City shall not set up a volunteer programme independent of the
Volunteer programme to be established by the LOC for the Competitions.

Safety and Security, Fire Protection and Medical Services

The Host City shall, at its own expense

0

support FIFA and the LOC in the area of safety and security and fire protection

a)  outside of the Stadium on Match Days and on any other days when the
Stadium is used in connection with the Competitions;
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b) at any Training Sites on such days when any training sessions in
connection with the Competitions take place;

¢)  at any Team Base Camps (if located in the Host City) on such days when
any Team Delegation or other officials use the Team Base Camps;

d) at any other Sites on such days when any Competition-related Events
take place; and

e)  at the Host City airports, main train stations as well as further public
transportation sites, such as bus and metro stations as well as
transportation vehicles, including airplanes, buses, metros and trains,
which are used in relation to the Competitions during the Competition
Period;

adopt all general safety and security, fire protection and medical service
measures as well as other protection measures in relation to the Competitions,
including the provision of facilities, such as fences and other infrastructure,
dedicated police protection for the participating Teams, key representatives of
FIFA and the LOC, ViP guests and further Competition officials;

pass the necessary municipal ordinances and by-laws to fully implement any
arrangements for the general safety and security, fire protection and medical
service measures relating to the Competitions; and

provide any such support and assistance as may be requested by the
Government authorities.

Any such general safety and security, fire protection and medical service measures
shall be of the highest quality and standard with a high degree of priarity, taking into
account that the FIFA World Cup™ is one of the most significant sporting events in
the world occupying a high level of public interest. Further details of the support to
be provided by the Host City in this respect shall be agreed between the LOC and the
Host City at a later stage.

FIFA Fa Fl ™

General Principte

(i}

(ii)

In order to ensure hroad access to the FIFA World Cup™, and to provide a safe,
secure and entertaining environment, for the inhabitants of the Host City and
the visitors of the Host Country, FIFA and the LOC may, with the support of,
and/or together with, the Host City, organise, or suppori the organisation of, a
FIFA Fan Fest in the Host City, subject to and in accordance with this Clause
49

The Host City agrees and acknowledges that FIFA shall be free to decide
whether or not a FIFA Fan Fest will be staged in the Host City, or in all or some
of the host cities of the Competition, or in any other cities of the Host Country
and any other countries, which may or may not include the Host City. FIFA will
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inform the Host City by no later than 1 January of the calendar year two (2)
years prior to the FIFA World Cup™.

(i) Without limiting the foregoing, it is intended that the FIFA Fan Fest will take
place in every host city of the FIFA World Cup™, including in the Host City, on
the basis of the following parameters: (i) taking place on each day of the FIFA
World Cup™; (i) allowing entry free of charge to the majority of the spectators,
{ili) providing a live-broadcast of all sixty-four (64) Matches of the FIFA World
Cup™; (iv} offering food and beverage and merchandise availability; (v) being
staged within a fenced and secured area; (vi) being the only public viewing
event endorsed and authorised by the Host City; and (vii} providing a stage of a
dimension which allows entertainment programme by the Host City, the LOC,
FIFA and/or the Commercial Affiliates or any other third party identified by FIFA.

EifA Fan Fest Event Manual

FIFA will provide the Host City at a later stage, but the latest two (2) years prior to the
FIFA World Cup™, with the FIFA Fan Fest Event Manual, being an operational manual
containing all relevant operational details and requirements for the planning,
management and operation of the FIFA Fan Fest, such as the venue requirements, the
infrastructure requirements, the overall project plan, budget principles, milestones,
roles and responsibilities as well as any marketing, media, concession and other
requirements. The Host City agrees and acknowledges to fully comply, at its own
costs, with any requirements contained in the FIFA Fan Fest Event Manual.

Host Ci [

{i)y  The Host City agrees and acknowledges to support FIFA, at its own costs, in
respect of the planning, organisation and implementation of the FIFA Fan Fest
in the Host City in such manner as defined in this Host City Agreement and the
FIFA Fan Fest Event Manual or as further required by FIFA at a later stage. Such
definition of the Host City Support by FIFA shall be done on the basis of the
final FIFA Fan Fest concept to be established by FIFA as described in Clause
4.9 3 (i) below.

(i) As part of the final FIFA Fan Fest concept, FIFA will define the exact roles and
responsibilities of FIFA, the LOC and the Host Cities in relation to the planning,
organisation and implementation of the FIFA Fan Fest and all relevant details of
the support and obligations of the Host City on the basis of this Host City
Agreement. FIFA will submit the final FIFA Fan Fest concept to the Host City by
no later than 1 January of the calendar year two (2) years prior to the FIFA
World Cup™.

(i)  The Host City agrees and acknowledges that FIFA shall have the right to request
the Host City to be the organiser of, or to appeint an professional expert
agency to organise on its behalf, the FIFA Fan Fest in the Host City in
accordance with the conditions set out in this Host City Agreement, in
particular in this Clause 4.9 and the FIFA Fan Fest Event Manual.

{(iv)]  Regardless of the final FIFA Fan Fest concept, in any event the Host City shall, at
its own costs, fully comply with the final FIFA Fan Fest concept and provide the
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following support for the planning, organisation and implementation of the
FIFA Fan Fest

a}

by no later than three (3) years prior to the start of the FIFA World Cup™,
propose a minimum of two (2) locations suitable for the FIFA Fan Fest in
the Host City, such locations 1o be central, well-known, iconic locations
within the centre of the Host City, to be easily accessible for the visitors of
the FIFA Fan Fest, to be approved by all relevant local security and other
authorities as FIFA Fan Fest location and complying with the venue
requirements defined by FIFA and to provide to FIFA such of these two (2)
locations as chosen by FIFA, in its sole discretion, for the hosting and
staging of the FIFA Fan Fest in the Host City;

ensure that the final location provided by the Host City is clear and free of
any third party advertising or other commercial recognition in accordance
with the clean site requirements set forth in the FIFA Fan Fest Event
Manual;

provide the necessary safety and security for the FIFA Fan Fest, including
the fences and any personnel to guard the fences for the entire period of
the FIFA Fan Fest;

provide the media and other infrastructure for the FIFA Fan Fest in
accordance with the infrastructure requirements set forth in the FIFA Fan
Fest Event Manual;

ensure the availability of all relevant utilities for the hosting and staging of
the FIFA fan Fest (such as power and water supply, cleaning, waste
management, toilets, lighting, signage, first-aid and emergency services),
as further defined in the FIFA Fan Fest Event Manual;

obtain and/or grant the necessary permits, licenses and/or clearances; and
secure the relevant event insurances (such as general liability insurance)
for the hosting and staging of the FIFA Fan Fest in accordance with FIFA’s

requirements.

ition

The Host City agrees and acknowledges that, unless otherwise agreed by FIFA in
writing

FIFA shall be responsible for the overall coordination and management of the
FIFA Fan Fest project in such manner as defined in the FIFA Fan Fest Event
Manual;

FIFA may grant to the Commercial Affiliates as part of their overall FIFA World
Cup™ sponsorship package such standard rights in relation to the FIFA Fan Fest
as to be defined by FIFA, which may, for example, include the right to receive
branding around the screens and at other key locations at the FIFA Fan Fest,
space for commercial displays, on-screen advertising slots and other on-site
and/or off-site promotional rights in relation to the FIFA Fan Fest;
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FIFA may grant, or may autherise the Host City to grant, further marketing or
any other rights providing any kind of exposure relating to the FIFA Fan Fest to
the Commercial Affiliates (such as title sponsorship rights, on-screen
advertisement rights or any other on-site and/or off-site promeotional rights) in
such manner as to be defined by FIFA. No such rights may be granted to any
entity which is considered by FIFA a competitor of a Commercial Affiliate,
regardless of the level of involvement of the Commercial Affiliate;

the Commercial Affiliates in the food and beverages categories shall have the
exclusive right for the sale of products within their respective product categories
at the FIFA Fan Fest in such manner as to be determined by FIFA in the FIFA Fan
Fest Event Manual. Without limiting the foregoing, local unbranded handcraft
products by non-competitive third parties in product categories other than
those of the Commercial Affiliates may be sold at the FIFA Fan Fest in such
manner as 10 be determined by FIFA in the FIFA Fan Fest Event Manual;

the entity appointed by FIFA as the official retailer for official licensed products for
the FIFA World Cup™ shall have the exclusive right to sell official licensed
products and other merchandising products at the FIFA Fan Fest and shall be
provided with sufficient space to its operate a sales outlets at the FIFA Fan Fest;

FIFA shall be responsible to develop the overall branding concept to be used
and applied by the Host City, the LOC and FIFA for the FIFA Fan Fest, which
shall be based on the official Competition design as developed by FIFA;

FIFA will set out the rules for the broadcast signal 1o be used at the FIFA Fan
Fest, the broadcast structure as well as the exploitation of any on-screen
advertisement and other screen/stage opportunities in the FIFA Fan Fest Event
Manual; and

FIFA shall have the right to determine the supplier of any of the giant screens,
stages as well as the sound and light systems used at the FIFA Fan Fest.

Allocation of Budget / Revenues

(i)

As part of the overall Competition budget to be established by the Host City,
the Host City shall ensure to allocate sufficient funds to the FIFA Fan Fest
project to cover any costs in relation to its support of the planning, organisation
and implementation of the FIFA Fan Fest in the Host City as described in this
Host City Agreement. For such purposes, FIFA will provide the Host City with a
template to be used for the bhudget allocation which shall form part of the FIFA
Fan Fest Event Manual.

The Host City shali be entitled to retain such revenues generated from the FIFA
Fan Fest as to be defined as part of the final FIFA Fan Fest concept referred to in
Clause 4.9.3 {ii) above.

Other Public Viewing Events

The Host City agrees and acknowledges that the FIFA Fan Fest shall be the only
official public viewing event in relation to the FIFA World Cup™ within the Host City.
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If required for security or other operational reasons and approved by FIFA in writing,
the Host City may, at its own costs, be involved in the organisation of another public
viewing event in the Host City, subject to the terms and conditions to be set out by
FIFA. In such case, the Host City shall, in particular, adopt the necessary safety and
security measures for such other official public viewing event.

Promotion, Public Relations and Publications
Introduction

The Host City agrees and acknowledges that an appropriate promotion of the
Competitions on a nationwide, regional and local level, including the Host City, is a
key component of the successful hosting and staging of the Competitions in the Host
Country. By no later than three (3} years prior to the start of the FIFA World Cup™,
the Host City shall submit to the LOC and FIFA, for their prior written approval, a
communication plan, taking into account the specific requirements described in this
Clause 4.10 below.

Promotion of the Competitions

(i) The Host City shall, at its own costs, actively promote the Competitions locally
with the purpose of raising the awareness of the Competitions, FIFA and the
LOC within the local population well in advance of the start of the
Competitions. In particular, the Host City shall

a) stage and organise promotional activities in the Host City which shall
form part of the Host City Events described in Clause 3.1 above; and

b)  ensure that the tourism entity or institution of the Host City is properly
involved in any of the promotional activities of the Host City and shail
support and assist FIFA and the LOC to promote the Competitions.

(i}  The Host City shall, at its own costs, support and assist the LOC and FIFA in
their activities and events organised for the promotion of the Competitions in
accordance with a public relations concept for the Competitions which will be
developed by FIFA at a later stage. In particular, the Host City shall support

a)  all local promotional activities of FIFA and the LOC by, for example,
ensuring the presence of Host City representatives at events, the provision
of facilities for promotional events and activities prior and during the
Competitions pursuant to Clause 4.1 above; and

b) any promotional initiates by the LOC and FIFA for the sale of tickets
within the Host City.

(i) No commercial or other third parties shall be involved in any promotional
activities of the Host City, unless otherwise specifically approved in writing by
FIFA, such approval to be given or withheld at its sole discretion.
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Public Relations

The Host City agrees and acknowledges that consistency between the Host City, FIFA
and the LOC is of essence in relation to content, means and relevance of the
respective communication matters. Based hereon, the Host City shall, at all times

(i

(i

(i)

(iv)

P

co-ordinate with FIFA and the LOC any public statements, as well as any of its
public and private press briefings;

comply with any communication guidelines in relation to the Competitions,
FIFA, the LOC and/or the Host City;

agree with FIFA and the LOC on the timing, form and content of any public
announcement, statement and/or public and private press briefings in relation
to the Competitions or the status of the Host City as a host ity of the
Competitions;

ensure that, in particular in connection with the selection of the host cities for
the Competitions, its key personnel and representatives refrain from any public
announcement, statement and/or public and private press briefings on the
status as a host city of the Competitions and the selection of other host cities
which may negatively reflect upon the other host cities, the LOC, the
Commercial Affiliates and/or FIFA; and

refer to the Competitions by the official titie or by FIFA-approved official
translations of such officiai titles in the official languages of the Host Country in
accordance with the communication guidelines mentioned above, to ensure the
official Competition title is properly promoted and used in any communications
conducted by the LOC.

The Host City agrees and acknowledges

@

(iiiy

that FIFA shall develop the overall strategy and concept for all publications and
other print material (whether print or electronic) issued in refation to the
Competitions (such as quides, media guides, prograrnmes, magazines, maps,
booklets, books, electronic publishing, CD-ROMSs, and bulletins) and to exploit
any commercial and other rights relating thereto;

not to produce or issue, or in any manner authorise or endorse, any
publications or other print material (whether print or electronic} issued in
relation to the Competitions without FIFA's prior written approval; and

not to use any marks or other identifications of any commercial entities in any
publications or other print material (whether print or electronic) issued in
relation to the Competitions and to fully comply with the Host City Publication
Guidelines.
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Integration of Commercial Affiliates

H ity Events / Publication
The Host City shall integrate the Commercial Affiliates

() at all Host City Events in such maﬁner as required by FIFA in accordance with
Clause 3.1 above; and

(i) on any publications and other print materials of the Host City issued in relation
to the Competitions referred to in Clause 4.10 above, in particular by using the
Commercial Affiliates logo strip as provided by FIFA.

Use of Products and Servicés of Commercial Affiliates

(i) General Principle

To the extent permitted under applicable laws, in particular any laws and regulations
governing the procurement of any products and services by the Host City, the Host
City shall either source from, or grant a right of first negotiation and last refusal to,
the Commercial Affiliate appointed in the relevant preduct category, all products and
services (including security, logistical, insurance and any other services), facilities,
equipment, infrastructure and resources used by the Host City in relation to the
performance of its obligations under this Host City Agreement.

No corkage fee or any other charge may be imposed upon FIFA or the Commercial
Affiliates for any products and services supplied for, and used by the Host City, or any
third party appointed by the Host City, in refation to the performance of its
obligations under this Host City Agreement.

(i} ommunication F or

FIFA shall establish the procedure and communication protocol for the discussions
between the Commercial Affiliates and the Host City to support and promote the
sourcing of products and/or services from the Commercial Affiliates by the Host City.

FIFA shall use its best efforts to facilitate any discussicns and negotiation between the
Host City and the respective Commercial Affiliate in relation to the terms and
conditions for the provision to the Host City of products andfor services by the
Commercial Affiliates.

(iiy  Third Party Pr rvic
In the event that the Host City has sourced products and/or services from any third

party other than a Commercial Affiliate, the Host City shali ensure that:

a)  any such products and services are provided to the Host City and used
only in an unbranded manner {not displaying any logo or other
identification of the third party unless and to the extent permitted by law)
as determined by FIFA;
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b}y  no such third party shall provide any such products and services in a
manner which, in FIFA's opinion, creates an association between such
third parties and/or its products or services, and FIFA and/or the
Competitions; and

¢ no such third party in any manner associates with the Competitions in
any manner.

Further Integration of Commercial Affiliates

(i)

{ii)

The Host City shall, to the extent permitted under the applicable laws, in
particular any laws and regulation governing the procurement of any products
and services by the Host City, support and assist FIFA with the integration of the
Commercial Affiliates in relation to the provision of any products and services to
third parties in connection with the hosting and staging of the Competitions,
including the construction of the Stadium and other Sites or facilities in the
Host City used for the Competitions.

Such support by the Host City shall include the provision of relevant information
and correspondence in order to allow the Commercial Affiliates to make offers
10, or participate in any tenders conducted by, the relevant third parties.

Protection and Enforcement of Rights

Introduction

The Host City agrees and acknowledges that FIFA will develop and manage a
global programme for the registration of Intellectual Property Rights, in
particular trademarks, supported by services of a global network of trademark
advisors.

The Host City agrees and acknowledges that FIFA will further develop and
manage a global Rights Protection Programme for the protection and
enforcement of all Media Rights, Marketing Rights, Intellectual Property Rights
and all other commercial rights in relation to the Competitions, which includes

a)  the protection of all registered and unregistered Intellectual Property
Rights belonging to FIFA, including the Competition Marks;

b)  the prevention, surveillance and enforcement against any infringement of
the Media Rights, Marketing Rights, Intellectual Property Rights and all
other commercial rights in relation to the Competitions;

¢} the creation and development of an on-site strategy to protect the
Competitions and Competition-related Events in the Host Country and
each host city, including the Host City, in coordination with the LOC and
with other relevant national and local authorities; and

d) the creation and establishment of a national rights protection committee,
co-chaired by FIFA and the LOC, which shall consist of senior
representatives of the relevant national authorities in the Host Country,
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including competent Government ministries, trademark and patent
offices, customs service authorities, law enforcement agencies and further
authorities competent in the enforcement and protection of Intellectual
Property Rights.

Obligations

(M No Ambush Marketing Activities

The Host City shall not conduct any Ambush Marketing activities itself, and shall
refrain from authorising, or in any other manner permitting, or enabling any
unauthorised third party to create, in FIFA's opinion, any association with FIFA, the
LOC or the Competitions.

(i)  Rights Protection Programme

a)

The Host City agrees and acknowledges to actively co-operate with FIFA,
at its own costs, in relation to the implementation of the Rights
Protection Programme to ensure, to the fullest extent possible, the
effectiveness of the Rights Pratection Programme in the Host City and the
adequate protection of the Competitions, including the Competition-
related Events located within the Host City, against Ambush Marketing
activities. In particular, the Host City shall provide FIFA with all assistance
and support set out below or specifically requested by FIFA in respect to
the active protection and enforcement of the Competition Marks, prior
and during the Competition Periods in the Host City.

in the event the Host City becomes aware of any infringement, such as an
unauthorised use of the Competition Marks, FIFA Marks or any Ambush
Marketing activities, the Host City shall notify FIFA, without unreasonable
delay and by way of the standard infringement notification form to be
provided by FIFA of such infringement, in particular of the following
details:

e the identity of the infringing party;

e the nature of the activities;

e where the activities have taken place;

¢ the date on which the activities were discovered; and

s any other information requested by FIFA.

(iii} Host City Staffing and Support

a)

By no later than three (3) years prior to the first Match of the FIFA World
Cup™ the Host City shall appoint ane (1) competent staff member,
preferably a member of the Host City's legal or licensing department, to
assist FIFA and the LOC in the implementation of the Rights Protection
Programme in the Host City, and to serve as primary local contact for all
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communications between the Host City, FIFA and the LOC in respect of
the Rights Protection Programme.

by  The Host City shall notify FIFA and the LOC in writing immediately
following such appointment of the internal reporting lines.

¢)  The staff appointed by the Host City shall, in particular, regularly inspect
key routes to the Stadium and other Sites within the Host City and
existing signage, branding and advertising in the Host City, in particular
alongside the Protocol Routes and shall report their findings to FIFA and
the LOC on a quarterly basis, and as of six (6) months prior to the
respective Competition untif the final Match of the respective
Competition, on a monthly basis, or at any time upon request by FIFA.

d}  The staff appointed by the Host City shall carry out enforcement actions
against unlawful activities by third parties in a reasonable and appropriate
manner and within the scope of the applicable laws and regulations, in
close cooperation and consultation with FIFA,

e}  The Host City shall organise and conduct, in conjunction with FIFA and
the LOC, public information initiatives (such as workshops, seminars and
public information sessions) regarding the special rules connected to the
Rights Protection Programme, especially aimed at local entities and
businesses affected by any restrictions and special rules in the Controlied
Areas and at industry bodies and associations in relevant industry sectors
(e.g. advertising and marketing associations). The Host City shall also
cooperate with FIFA in the dissemination of public guidelines and any
other information which can help inform the public on the special rules
related to the Competitions.

f) By no later than three (3) years prior to the first Match of the FIFA World
Cup™ the Host City shall enact, in close consultation with FIFA and the
LOC, appropriate municipal by-laws, ordinances and/or regulations which
may be required, in particular, to support national governmental
legislation prohibiting any act of Ambush Marketing, including by-laws,
ordinances and/or regulations which permit FIFA's authorised
representatives, or any representatives or officials of the Host City acting
in close coordination with FIFA, 1o immediately confiscate any materials
and/or halt any activities which constitute an act of Ambush Marketing.

{iv) iation of Service P

The Host City shall, through its relevant contractual arrangements, expressly prohibit
any service provider appointed by, and other contractual partner of, the Host City
from publicising, or making any public or other statements, or conduct any activities,
in relation to, the nature of their relationship with the Host City, and from conducting
any other activities which may, in FIFA's cpinion, create an association between such
entities and/or its products or services, and FIFA, the LOC and/or the Competitions.

In the event that any service provider appointed by, and other contractual partner of,
the Host City publishes or makes any public or other statements, or conduct any
activities, in relation to, the nature of their relationship with the Host City, and
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conducts any other activities which, in FIFA’s opinion, create an association between
such entity and/or its products or services, and FIFA, the LOC and/or the
Competitions, the Host City shall, without any unreasonable delay, adopt all
measures required by FIFA to ensure that such statements or activities are withdrawn
and no longer disseminated, and, should the entity not terminate such statements or
activities, terminate the respective contract with the entity with immediate effect and
adopt all other necessary actions against the entity.

{v)  Airspac

The Host City shall ensure that the airspace in the Host City in the area above and
around the Stadium and the FIFA Fan Fest, other than which is approved in writing by
FIFA, shall, on Match Days, be free and clear of all commercial signage and/or
advertising. In particular, the Host City shall co-operate with the civil aviation
authority to ensure the implementation of this obligation and appropriate regulations
and/or ordinances prohibiting any commerciat signage and/or advertising on Match
Days in such area.

General Legal and Administrative Support
ggneral Infragtructurg 51,!990”_;

The Host City shall provide reasonable support and assistance to the Government and
further state, regional and municipal governmental authorities in relation to the
construction, renovation and/or provision of any infrastructure, equipment, utilities
and services required in connection with the hosting and staging of the Matches, in
particular any such infrastructure, equipment, utilities and services to be provided by
the Government and further state, regional and municipal governmental authorities
as part of the implementation of the Government guarantees given to FIFA,

Municipa! Permits and Concession

The Host City shall, to the extent permitted by applicable laws and regulations, issue
to FIFA, the LOC and any third party appointed by FIFA or the LOC, in relation to their
activities within the Host City in connection with the Competitions, all applicable and
relevant decrees, licences, permits, grants, orders, decisions and other acts on a
municipal level in the Host City as may be required to ensure that FIFA, the LOC or
any third party appointed by FIFA or the LOC, may comply with its obligations, and
exercise its rights, in connection with the hosting and staging of the Competitions,
including by handiing the permit and concession processes for the erection of
temporary facilities in an timely appropriate and accelerated manner.

Retail Opening Hour

The Host City shall ensure that all bars, restaurants and shops situated within the Host
City are granted licences

(i) for late night opening, at a minimum, on each Match Day; and
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(i) to trade or operate without any opening time restrictions applicable, at a
minimum, on such Match Days in the event that a Match is played on a
restricted trading day.

Ticket Sales

The Host City shall locally support FIFA in connection with the sales and promotion of
tickets, in particular by providing rooms and facilities for the sale of tickets or to
otherwise provide the local sale of tickets, free of charge and subject to FIFA's and the
LOC's requirements.

LOC Office Facilities

In order to host and stage the Competitions in the Host City, it is intended that the
LOC will, reasonably in advance of the Competitions, establish branch offices in all
host cities of the Competitions, inciuding the Host City. The Host City shall support
the LOC in connection with the establishment and operation of such branch office in
the Host City as set out in this Clause 4.13.5

{i) by no later than three (3) years prior to the first Match of the FIFA World Cup™
or at any earlier time requested by the LOC, the Host City shall provide the
LOC, free of charge, with sufficient office space together with, upon request,
office facilities equipped with a sufficient number of state-of-the-art technical
devices, infrastructure and facilities of the highest quality available at such time
{including telephone lines, internet connectivity and communications
equipment) as well as any utilities (including cleaning, water, electricity, waste
management, security) as may be necessary for the performance of its
obligations and the exercise of its rights in relation to the Competitions within
the Host City and in compliance with the space, location and timing
requirements notified to the Host City by the LOC;

(i)  upon request by FIFA, any such devices, facilities, infrastructure and equipment
as well as any food and beverage products, including dispensing equipment, of
the LOC office facilities shall be sourced from the relevant Commercial Affiliate
pursuant to Clause 4.11.2 above; and

(i) any costs and expenditure relating to the provision of such devices, facilities,
infrastructure, and equipment, including rental, leasing and similar costs, shall
be solely borne by the Host City. The LOC shall bear all daily operational costs
and expenditure relating to the use and consumption of any such devices,
facilities, infrastructure and equipment, such as any kind of utilities and
telephone/internet connections.

merci

FIFA and the LOC will provide the Commercial Affiliates with the opportunity to set
up Commercial Displays, which is intended to be located within the Quter Stadium
Perimeter. However, in case the premises of the Stadium may not provide sufficient
space for such Commercial Display, the Host City shall, in such manner and as
required by FIFA, make available to FIFA and the LOC during the Competition Period
an adequate area of a size of at least two-thousand five hundred square metres
(2.500 m?) as close as possible to the Quter Stadium Perimeter for the purposes of
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setting up such Commercial Display, including the provision of any utilities to operate
and use such area (such as water, power, cleaning, waste management,
telephone/internet access).

Other Major Events

The Host City shall ensure that:

{i) no other major sporting event, other than the Competitions, is staged in the
Host City for a period starting seven (7) days prior to the commencement of the
relevant Competition and ending seven (7) days after the end of the relevant
Competition,

(i} it shall not devote greater resources to the promotion of another major sporting
event staged in the Host City in the year prior to the Competition Period than it
does to the promotion of the Competitions; and

(it no other substantial cultural events (such as music concerts) which draw
together large numbers of people, other than concerts or Host City Event
approved by FIFA pursuant to this Host City Agreement, shall be organised or
staged in the Host City within a period commencing one (1} day prior to a
Match Day and ending one (1) day after a Match Day.

W leanin
The Host City shall ensure that:

{iy it has sufficient redundant back-up power grids to deal with any power failure
at the Stadium and elsewhere in the Host City which may arise on a Match Day
and appropriate power management systems are in place and maintained
during the Competition Period; and '

(il cleaning services (including staff) are fully operational around the Stadium and
elsewhere in the Host City, and are provided by the Host City to the LOC and
FIFA, at all times during a period starting one (1) day before each Match Day
and ending one (1) day after such Match Day.

The Host City shall provide any such systems and services in such manner and as
requested by FIFA, free of charge.

Host City Beautification

The Host City shall use best efforts to render the public facilities and public spaces
within the Host City as attractive as possible during the Competition Period and shall,
at its own expense, carry out the respective beautification measures, in particular
temporarily covering and decorating construction sites as much as possible at
important locations, including in the direct vicinity of the Stadium, any Training Sites,
the Venue-Specific Team Hotels, the FIFA Fan Fest and other official hotels and at all
other Sites, Host City airports, main train stations as well as further public
transportation sites, such as bus and metro stations.
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Environmental Protection

The Host City shall ensure that any adverse impact on the environment as a
result of the hosting and staging of the Competitions in the Host City is
minimised, and adopt the principles of environmental sustainability and
protection when considering issues such as water usage, energy consumption,
air and ground transportation, procurement, construction and upgrading of
infrastructure, waste management, tourism and the protection of
environmentally sensitive areas affected by the Competitions.

By no later than two (2) years prior to the start of the FIFA World Cup™, the
Host City shall submit to the LOC and FIFA, for their prior written approval, a
communication plan how to inform the general public on any concrete
measures taken by the Host City in relation to the implementation of the
Environmental Protection in connection with the Host City Events and this Host
City Agreement.

COMPETITION MARKS

Host City Composite Logo

Creation of Host City Composite Logo

®

(iif)

The Host City shall be entitled to be involved in the creation of the Host City-
specific element of the Host City Compasite Logo in such manner as
determined by FIFA and the LOC. The final decision on the content and the
visual-artistic creation as well as the other conditions for the development and
the use of the Host City Composite Logo solely rests with FIFA.

In the event that any rights accrue for the Host City or any third party directly or
indirectly commissioned by the Host City as part of the creation of the Host City
Composite Logo, the Host City will ensure that any and all such rights in
relation to the Host City-specific element of the Host City Composite Logo, in
particular any and all present or future Intellectual Property Rights are
immediately and in perpetuity assigned, with full title guarantee, to FIFA
throughout the world and without any restriction in relation to time, scope and
territory for the full term, including any renewals or extensions of such rights.
This assignment of rights must be concluded prior to the public faunch or the
use of the Host City Composite Logo.

The Host City agrees and acknowledges that FIFA has the right to assign to any
entity to which FIFA grants any Marketing Rights or Media Rights its rights to
use the Host City Compaosite Logo, including the Host City specific element, in
any manner, including for the purpose of producing official licensed products,
which are unrestricted in time and territories. FIFA shall be entitled to exercise
this right for an unlimited period of time and free of charge.
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Use of Host City Composite Logo

The Host City shall be entitled to use the Host City Composite Logo to promote and
communicate its status as a host city of the Competitions, subject to and in
accordance with this Host City Agreement and the Host City Marks Guidelines. In this
regard, the Host City shall be entitled to use the Composite Logo on Premiums and
on advertising, promotional or other display material to be used by the Host City to
promote its role in relation to the Competitions.

Use of Competition Design (Look)

The Host City shall be entitled to use the official Competition design as developed by
FIFA to promote and communicate its status as a host city of the Competitions in
accordance with this Host City Agreement and the Host City Marks Guidelines as well
as determined by FiFA.

Use of Official Designation / Official Slogan

The Host City shall be entitled to use the official Competition designation, the Host
City Designation and the Official Slogan, in such form as determined by FIFA, to
promote and communicate its status as a host city of the Competitions in accordance
with this Host City Agreement and the Host City Marks Guidelines as well as
determined by FIFA.

Use of other Competition Marks

The Host City shall not be entitled to use any of the Competition Marks except as
specifically permitted in this Host City Agreement in Clauses 5.1 to 5.3 above or as
part of the Host City Dressing material referred to in Clause 4.5 above. Any other use
of the Competition Marks during the term of this Host City Agreement shall be
subject to FIFA’s prior written approval on a case-by-case basis upon request by the
Host City.

Approvals

(i)  The Host City agrees and acknowledges that each and every use of the Host
City Composite Logo, the Competition Design, the Official Designation or the
Official Slogan as well as, if applicable, any other Competition Marks requires
FIFA's prior written approval in accordance with this Host City Agreement and
the approval procedure established by FIFA as part of the Host City Marks
Guidelines.

(i) Unless otherwise explicitly determined by FIFA, the Host City shall submit to
FIFA for such approval representative samples of each proposed use of the Host
City Composite Logo, the Competition Design, the Official Designation or the
Official Slogan as well as, if applicable, any other Competition Marks, at least
forty (40) days prior to production.
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(iiy In the event that the Host City uses any of the Competition Marks without
FIFA's prior written approval, the Host City shall, upon receipt of written notice
from FIFA that such use of the Competition Marks is not approved and without
unreasonable delay, immediately cease to use of the Competition Marks.

Ownership of Competition Marks

()  The Host City agrees and acknowledges that FIFA is the sole owner of all
Competition Marks as well as FIFA Marks and any other trademarks, designs,
names, designations, symbols, identifying music or sounds, logos, mascots,
emblems, trophies and other artistic or orthographic representations which
refer to, or associate with, the Competitions or Competition-related Events, and
that all rights and goodwill in, and in relation to, the Competition Marks, FIFA
Marks and such other marks shall remain vested in FIFA both during and after
the term of this Host City Agreement.

(i)  Any and all goodwill arising from the use by the Host City of the Competition
Marks will inure to the benefit of FIFA.

No Interest

The Host City agrees and acknowledges that it does not, by virtue of this Host City
Agreement, obtain, or become entitled to claim, any right, title or interest in or to the
Competition Marks, except for the rights of use specifically granted under this Host
City Agreement. The Host City will not grant, or purport to grant, any right or licence
to use the Competition Marks to any third party, unless expressly authorised by FIFA
in writing or unless otherwise permitted under this Host City Agreement.

Notices

Any use of the Competition Marks by the Host City shall include the appropriate
copyright notices and/or trade mark legends in accordance with the Host City Marks
Guidelines, and with any specific instructions given by FIFA in this respect, save to the
extent that such instructions would result in the infringement or contravention of the
laws or regulations of any jurisdiction in which the rights are to be exercised.

Apptopriate Use

The Host City shall not use the Competition Marks, or exercise any of the rights
granted under this Host City Agreement in any manner which

(i) is contrary to public morals;

(i is deceptive or misleading;

(il compromises or reflects unfavourably upon the good name, goodwill,
reputation, political or religious impartiality and image of FIFA, the LOC or the

Competitions; or

{iv) might jeopardise or limit FIFA’s proprietary interests in the Competition Marks.
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No Qppositions or Challenges of Competition Marks

The Host City agrees and acknowledges not to oppose or in any other way challenge
by any means

{ii  any of the trade mark or copyright applications filed by FIFA or its affiliates,
nominees or licensees in respect of the Competition Marks and the FIFA Marks;
and

(i) FFA's ownership of the Competition Marks and FIFA Marks and any other
trademarks, designs, names, designations, symbols, identifying music or
“sounds, logos, mascots, emblems, trophies and other artistic or orthographic
representations which refer to, or associate with, FIFA, the LOC or the
Competitions, including the Competition-related Events.

istrati H

The Host City shall refrain, at any time, from applying for any copyright, trade mark,
patent protection or domain name registration in relation to the Competition Marks
and FIFA Marks as well as any other trademarks, designs, names, designations,
symbols, identifying music or sounds, fogos, mascots, emblems, trophies and other
artistic or orthographic representations which refer to, or associate with, FIFA, the
LOC or the Competitions, including the Competition-related Events, or assist any third
party to do so.

No Creation or f other Marks
The Host City shall not adopt, create and/or use

(i) any other trademarks, designs, names, designations, symbols, identifying music
or sounds, logos, mascots, emblems, trophies and other artistic or orthographic
representations which refer to, or associate with, FIFA, the LOC or the
Competitions, including any Competition-related Events during the term of this
Host City Agreement;

(i) any registered or unregistered trademarks owned by FIFA, including any
Competition Marks or FIFA Marks; or

(iiiy  any term or symbol which is confusingly similar to, is a colourable imitation of,
or is a derivation of, stylisation, which unfairly competes with, any Competition
Marks or FIFA Marks.

In particular, the Host City undertakes to refrain from the development, use or
registration of, any name, logo, trade mark, indicia, brand name, symbol, service
mark or other mark (whether registered or unregistered) or designation which may be
inferred by the public as identifying with FIFA, the LOC or the Competitions, including
the words "FIFA”, "World Cup”, "Coupe du Monde”, "Mundial", "Copa do
Mundo”, “Copa del Mundo”, "WM" or “Weltmeisterschaft” “Confederations Cup”,
"ConfedCup”, "Coupe des Confédérations”, "Copa Confederaciones”, “Copa das
Confederacoes”, “Konfoderationen-Pokal”, "Football for Hope”, "Green Goal” (or
any other term used in any language to identify either of the Competitions), or the
development, use or registration of any dates in connecticn with the name of the
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Host Country, any venue or the Host City or any similar indicia or derivation of such
terms or dates in any language.

No Third Party Association

The Host City shall not have any trade name, logo or any other mark denoting or
identifying any third party or any third party’s product or service affixed to any
material or Premiums bearing any of the Competition Marks.

Third Party Compliance

The Host City shafl ensure that all members of its staff, representatives as well as any
third party appointed by the Host City, who are involved in the use, or proposed use,
of the Host City Composite Logo, the Competition Design, the Official Designation or
the Official Slogan as well as, if applicable, any other Competition Marks on any
advertising material or Premiums are made aware of, and agree to fully comply with,
the restrictions set out in this Host City Agreement and the Host City Marks
Guidelines, in particular the obligation to obtain FIFA's prior written approval for any
use of such marks.

No Use of Competition Marks prior to Appointment

The Host City agrees and acknowledges shall not use any Competition Marks prior to
its appointment as host city of the Competitions.

EXERCISE OF RIGHTS

Host City Compliance

The Host City undertakes to exercise any rights granted to it under this Host City
Agreement in full compliance with:

(i) the terms and conditions of this Host City Agreement;

(i) any FIFA guidelines referred to under this Host City Agreement, which may be
issued by FiFA at a later stage and which form an integral part of this Host City
Agreement; and

(iiiy  any directives and instructions issued by FIFA and/or the LOC at a later stage on
the basts of this Host City Agreement and the respective FIFA guidelines.

For the avoidance of doubt, the provisions of Clause 7.2 below do not apply to any
such guidelines as well as any directives and instructions issued by FIFA and/or the
LOC on the basis of this Host City Agreement and the Host City shall bear any costs
incurred in relation to the fulfilment of any obligations arising there from.
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Host City Entities

The Host City shall be entitled, on a case-by-case basis and in any case subject to the
prior written approval by FIFA, to delegate to its majority-owned entities and
institutions the exercise of rights granted to the Host City under this Host City
Agreement. The Host City agrees and acknowledges

{i) not to have any right to claim such approval from FIFA or the LOC;

{ii)  that such approval by FIFA shall be given or withheld in FIFA's sole discretion;
and

{ii) that any approval given by FIFA shall not produce any prejudging effect in
relation to further approvals requested by the Host City.

The Host City agrees and acknowledges that no such majority-owned entity and
institution shall be entitled to enforce any rights and/or opportunities granted to the
Host City under this Host City Agreement directly against FIFA and/or the LOC and/or
to exercise any such rights or opportunities beyond expiration of this Host City
Adreement.

Reservation of Rights by FIFA and LOC

All rights' and opportunities in relation to the Competitions, including the
Competition-related Events, which are not expressively granted by FIFA to the Host
City under this Host City Agreement are exclusively reserved by FIFA and/or the LOC.

Scope of Legal Protection of Host City Rights

The Host City agrees acknowledges that the scope of the legal protection of the
rights and opportunities in relation to the Competitions which are granted to the
Host City under this Host City Agreement remains entirely at the discretion, and
within the sale responsibility of, FIFA. The Host City shall not be entitted to claim from
FIFA and/or the LOC any measures in respect of the protection of such rights.

DEVELOPMENT OF HOST CITY OBLIGATIONS

Minimum Requirements

(i  The FIFA World Cup™ is the most popular and prestigious sports event in the
world. To maintain and develop this unique status of the FIFA World Cup™, it
is the policy of FIFA that every edition of the FIFA World Cup™ is, at all times
and by all means, of the highest possible international standard. Additianally,
FIFA in connection with every edition of the FIFA World Cup™, intends to
always and at any time meet highest international quality standards.

(i)  The Host City acknowledges and agrees that the obligations of the Host City as
set out in this Host City Agreement are based on the international
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technological, commercial or infrastructural standards existing at the time of
the Bidding Process, representing the minimum level of obligations for the
hosting and staging of the Competitions in the Host City and that modifications
and enhancements of such minimum level of obligations as well as additional
requirements may be considered necessary by FIFA.

Moadifications. Enhancements and Additional Requirements

The Host City agrees and acknowledges that:

(i)  the obligations of the Host City as set out in this Host City Agreement may be
subject to multiple modifications andfor enhancements by FIFA {rom time to
time so as to accurately reflect any technological, commercial or infrastructural
development necessary to host and stage the Competitions in the Host City at
the highest international standard;

(i)  FIFA may, during the term of this Host City Agreement, define and issue to the
Host City further requirements in addition to those specified in this Host City
Agreement which shall be jointly and in good faith discussed and between the
Host City and FIFA;

{iiy  all such future modifications, enhancements and/or additional requirements as
well as future regulations and poficies (if any) will be deemed to be
incorporated in this Host City Agreement and shall be fully binding upon the
Host City; and

(ivy in the event any future modifications, enhancements and/or additional
requirements potentially result in an adverse financial impact on the Host City,
FIFA and the Host City shall then jointly and in good faith discuss and agree
potential solutions to reasonably minimise the substantial adverse effect.

For the avoidance of doubt, the provisions of this Clause 7.2 do not apply to any
guidelines issued by FIFA at a later stage as described in Clause 6.1 above, which
form an integral part of this Host City Agreement, as well as any directives and
instructions issued by FIFA and/or the LOC on the basis of this Host City Agreement
and the respective FIFA guidelines and the Host City shall bear any costs incurred in
relation to the fulfilment of any obligations arising there from.

GENERAL ERS
Costs

Unless otherwise explicitly stated in this Host City Agreement, the Host City shall be
responsible to bear all costs for the fulfilment of its obligations, and the exercise of
the rights granted to the Host City, as set out in this Host City Agreement.
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Municipal Taxes

(i}  The Host City agrees and acknowledges that all taxes, duties and levies which
are imposed directly or indirectly by statute, directives or in any cther binding
legal form on FIFA andfor FIFA's subsidiaries and/or the LOC as a direct or
indirect consequence of the Competitions and/or the entering and/or
implementation andfor cancellation of this Host City Agreement under
municipal laws and regulations in the Host City shall be borne by the Host City.

To the extent that FIFA and/or FIFA's subsidiaries and/or the LOC incurs any
costs for taxes imposed under municipal laws and regulations in the Host City,
the Host City shall indemnify and hold free and harmless FIFA and/or FIFA's
subsidiaries and/or the LOC from and against any such tax payment.

(i) The Host City agrees and acknowledges that the terms and conditions of this
Clause 8.2 shall not affect any exemption from any taxes, duties and levies
granted to FIFA in the Host Country an any level, including any exemption from
taxes, duties and levies payable under municipal laws and regulations in the
Host City.

Ma edule an

The Host City agrees and acknowledges that FIFA may decide at its sole discretion on
the Match schedule, including the number of Matches, the Teams participating in the
Matches and the selection of the host cities of the Matches.

Reporting

Commencing on the day of the appointment of the Host City as host city of the
Competitions, the Host City shall quarterly, or at any time requested by FIFA or the
LOC, submit to FIFA and the LOC written progress reports describing the complete
status of its plans and activities relating to this Host City Agreement. In addition, the
Host City shall immediately inform the LOC and FIFA of any difficulties in connection
with complying with its obligations under this Host City Agreement.

Communication / Project Management Structure

() The Host City agrees and acknowledges that FIFA retains the right to decide the
manner in which FIFA and the LOC communicate with the Host City and
manage the Host City relationship, in particular with respect to the exercise of
any rights, and the fulfiment of any obligations, by the Host City pursuant to
this Host City Agreement.

(i)  FIFA and the LOC will establish a communication protocol for the Host City as
well as a project management structure to closely cooperate with each other in
relation to the implementation of this Host City Agreement, which may, for
example, include regular workshops and status meetings. The Host City shall
comply with the communication protocol and the project management
structure as established by FIFA and the LOC, in particular attend any such
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meetings and workshops and to provide such information and status reports as
required by FIFA and the LOC.

{iiiy By no later than four (4) years prior to the first Match of the FIFA World Cup™,
the Host City shall

a)  submit to FIFA an overall project plan indicating the manner in which the
Host City intends to fulfil its obligations under this Host City Agreement,
including any key milestones and budget information;

by  submit to FIFA their organisational charts in relation to the Competitions,
including potential staffing plans;

¢)  appoint a Host City manager who shall be the head of the Competitions
office within the Host City administration and shall be responsible to
coordinate all matters within the Host City in relation to the
Competitions.

Inspections

The Host City shall support the LOC and FIFA in respect of any Host City inspections,
which will focus on the procurement of any obligations of the Host City as set out in
this Host City Agreement as well as any other operational matters in relation to the
Competitions. In particular, the Host City shall make available to any such FIFA and/or
LOC inspection visit the necessary personnel of any authorities involved in the
preparation for the Competitions, including the Host City manager. The LOC and FIFA
will inform the Host City reasonably in advance of any such inspection visits, outlining
in detail the programme and content as well as information required to be prepared
by the Host City.

MISCELLANEOUS

Representations and Warranties

H ity Agreemen

The Host City represents and warrants that it has not concluded, and will not
conclude, any agreement with any entity which would restrict or prohibit the LOC,
FIFA andfor the Commercial Affiliates, FIFA's service providers and/or other
commercial rights holders from exercising their rights in relation to the Competitions.

Authority

The Host City hereby represents and warrants that it has taken all corporate andfor
other steps necessary and has the full right, power and authority to enter into,
execute and deliver this Host City Agreement and to perform its obligations
hereunder.
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No Conflict

The Host City hereby represents and warrants that the execution, delivery and
performance of this Host City Agreement shall not conflict with or constitute a breach
of or default under any commitment, agreement or instrument to which the Host City
is a party or by which it is bound.

General Representations and Warrantie
The Host City represents, warrants and undertakes as follows:

(iy  thatit is not aware of any impediment or restriction which does or might impair
or restrict the performance of its obligations under this Host City Agreement;

(i) that it will perform all its obligations hereunder in full compliance with the
terms of this Host City Agreement and by applying the highest standard of
care;

(i}  the conclusion and performance of this Host City Agreement have been duly
authorised by all necessary corporate actions of the Host City, and do not
contravene the certificate of incorporation, or the by-laws of the Host City;

(ivi  there are no actions, suits or proceedings pending or, to the best knowledge of
the Host City, threatened against the Host City before any court, tribunal or
governmental body, agency, authority or other instrumentality which might
substantially and adversely affect the financial condition of the Host City or its
ability to perform its obligations under this Host City Agreement; and

(v  this Host City Agreement is vahid and legally enforceable against the Host City
in accordance with its terms.

No Immunity

The Host City will not claim any immunity from proceedings brought by FIFA and/or
the LOC against the Host City in relation this Host City Agreement and the Host City
ensures that no such claim is made and waives all rights of immunity in respect of
itself and its assets.

Confidentiality

The parties acknowledge that the contents, in particular the financial details, of, and
any information disclosed pursuant to, this Host City Agreement are confidential and
agree to do all things necessary to preserve their confidentiality, except to the extent
that:

(i} disclosure is required by relevant laws or court orders;

(iy  the contents are, or the information is, in the public domain (other than by
reason of a breach of this Clause 9.2,
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disclosure is necessary within the Host City, LOC or FIFA group as part of such
group’s ordinary reporting or review procedure; or

disclosure is made to the Host City’s, the LOC's or FIFA’s professional advisers
or auditors who have a legitimate need to know such contenis or information
and who agree to be bound by the provisions of this Clause 9.2.

Public Statements

(i)

The Host City shall at all times co-ordinate any public statements, as well as any
of its public and private press briefings, with the LOC and FIFA. The Host City
agrees and acknowledges that consistency between the Host City, the LOC and
FIFA is of essence, in relation to content, means and relevance of the respective
communication matters. The Host City therefore shall comply with any
communication guidelines in relation to the Competitions and/or the Host City
which may be established by the LOC and FIFA from time to time.

FIFA and the LOC shall agree on the timing, form and content of any public
announcement in relation to the delivery of the Host City obligations under this
Host City Agreement. '

Compliance with Laws

In performing its rights and obligation under this Host City Agreement, the Host City
shall at any time observe all applicable international, supra-national, naticnal, state
and municipal laws, regulations and decrees and shall bear all costs that might occur
resulting from non-complying with such laws, regulations or decrees.

Indemnification / Limitation of Liability

(i)

The Host City hereby waives any and all claims of liability against the LOC, FIFA,
any FIFA subsidiaries and their officers, directors, members, agents,
representatives or employees, for any loss or damage to the city whether or not
such loss or damage may have been caused by or resulted from the negligence
of the LOC, FIFA, any FIFA subsidiaries their officers, directors, members,
agents, representatives or employees The Host City further indemnifies and
holds harmless FIFA, any FIFA subsidiaries, the LOC and the Commercial
Affiliates, the Media Rights Licensees, the Host Broadcaster and their respective
officers, directors, members, employees, external advisors and agents from any
and all obligations or liabilities, including any and all claims, losses, damage,
injuries, liabilities, objections, demands, recoveries, deficiencies, costs and
expenses which they may suffer or incur arising out of or in any way connected
with this Host City Agreement, or any acts or omissions of the Host City
hereunder.

The LOC, FIFA, any FIFA subsidiaries, their officers, directors, members, agents,
representatives or employees as well as their licensees or sub-contractors shall
not be liable to the Host City for the death, personal or property losses,
damages or injuries related to the Competitions to the extent permitted by law.
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Neither of such entities or persons shall be liable to the Host City for any
damages should a Match scheduled to take place at the Stadium not take place
at the Stadium or otherwise not take place as scheduled.

(i) In addition and without limiting the above, the Host City also agrees and
acknowledges that FIFA, the LOC, their subsidiaries, as well as their officers,
agents, employees, licensees, representatives, or subcontractors shall not be
liable for any damages, losses, costs and expenses resulting from or arising out
of any safety and/or security incidents, or accidents in the Host Cities in
connection with the Competitions.

No Joint Liability

FIFA and the LOC are not jointly and severally liable to the Host Cities for their
respective obligations under, or in relation to, this Host City Agreement, but only for
their respective obligations pursuant to this Host City Agreement. For the avoidance
of doubt, FIFA and the LOC are not considered to be partners in relation to the
Competitions or otherwise, and the Host City acknowledges that it shall have no
claims or rights against FIFA in case of a violation of any obligations of the LOC, and
that it shall have no claims or rights against the LOC in case of a violation of any
obligations of FIFA.

Term

(i} This Host City Agreement shall become valid on the date of its execution by all
parties and will expire on 30 September of the year of the FIFA World Cup™,
unless previously terminated by one of the parties in accordance with the
provisions of Clause 9.8 below.

(i)  For the avoidance of doubt, the provisions of Clause 5 above and this Clause 9
shall survive expiry or early termination of this Host City Agreement.

Termination

(i) The ordinary termination of this Host City Agreement shall not be possible for
either party. The parties shall have the right to terminate this Host City
Agreement for extraordinary reasons. An extraordinary reason exists for the
respectively other party if a party is in default of more than two (2) weeks with
the performance of any of its obligations under this Host City Agreement and
such breach of obligations is not remedied by the defaulting party within such
reasonable remedy period as determined by the other party.

(il Notwithstanding Clause 9.8 (i) above, FIFA and the LOC shall have the right to
immediately terminate this Host City Agreement partially or as a whole if

a)  the Stadium Agreement or the Hosting Agreement is terminated for
whatever reason; or
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b)  a Match, or some Matches or the entire Competition, has been entirely
cancelled, relocated or interrupted for whatsoever reason.

The termination of this Host City Agreement shall be in written form. The LOC
shall not be entitled to terminate this Host City Agreement without the prior
written consent from FIFA.

in case of early termination or expiration of this Host City Agreement any and
all rights granted to the Host City shall cease with immediate effect and shall
fully, at no costs and without any restriction, revert back to FIFA.

In the event of an expiry or termination of this Host City Agreement for
whatever reasons, the Host City shall have no further claims, in particular no
claims for compensation, against FIFA or the LOC.

Force Majeure / Cancellation / Relocation / Postponement

In case of force majeure, cancellation, relocation, postponement or boycott, the
following shall apply:

0

{ii)

The failure or inability of either party to comply with the terms and conditions
hereof because of an event of force majeure {including any act of god, strike,
labour dispute, war or acts of war, fire, riot, earthquake, act of terrorists or
other public enemies, action by governmental authorities, or for any similar
reason not reasonably within the control of such party) other than the provision
of emergency services to be provided by the Host City in case of such force
majeure events, shall not be deemed a breach of this Host City Agreement.

In the event that a Match or some Matches or the entire Competition or any
Competition-related Event are cancelled, relocated, advanced, postponed or
interrupted by FIFA for justified reasons, such as force majeure or other reasons
that may in FIFA's opinion impact on the organisation of the Competitions, the
obligations of the parties shall not terminate, provided that FIFA does not
exercise its termination right outlined above and FIFA and/or the LOC shall be
under no obligation to compensate the Host City in any manner. In such case,
the Host City shall bear any and all additional incurred costs.

Transfer and Assignment

Unless otherwise expressly outlined in this Host City Agreement, the Host City may
not transfer and/cr assign any of its rights or obligations under this Host City
Agreement without the prior written consent of FIFA and the LOC. FIFA and the LOC
shall each be entitled to transfer and/or assign any of its rights or obligations under
this Host City Agreement, and to delegate the performance of its obligations
hereunder, to any third party.
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Notices

All notices to be given under this Host City Agreement shall be given in writing at the
following addresses, unless notification of a change of address is given in writing.
Any notice will be sent by facsimile and confirmed by registered or certified mail and
will be effective upon receipt.

FIFA:

FIFA-Strasse 20

Switzerland

Facsimile: +41 43 222 7878
Attention: Director of Competitions
Copy: Legal Director

oc ]
[]
(Facs'imbiﬁlnéu:fmf
%ttention;:
BT s
Copy:

.
Facsimile; _
Attention :
Atention :
Copy:

No Partnership

Neither this Host City Agreement nor the course of the dealing between the parties
shall create a joint venture, partnership, agency or similar relationship between FIFA,
the LOC and the Host City. The Host City shall not act or purport to act as a partner
or agency of FIFA or the LOC. This Host City Agreement shall not be deemed to give
either party general authority or power to act on behalf of FIFA or the LOC except to
the extent expressly provided in this Host City Agreement. The parties are in all
respects independent contractors, and have separate financial interests under this
Host City Agreement.

Entire Agreement

This Host City Agreement is intended to be the sole and complete statement of the
obligations of the parties as to its subject matter and supersedes all previous oral and
written representations, understandings, negatiations, arrangements, proposals and
agreements relating to such subject matter. Any amendment to this Host City
Agreement must be in writing and signed by both parties. For the avoidance of
doubt, the parties agree that this Host City Agreement does nat Constitute an
amendment to any existing agreements related to the Competitions {in particular not
an amendment to the Hosting Agreement ), and the parties agree that such existing
agreerments shall remain unchanged by this Host City Agreement.
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Amendments

Any amendments to or changes of this Host City Agreement, save for the regulations,
directives and any other document issued by FIFA in accordance with the terms of this
Host City Agreement, shall be valid only if made in writing and signed by the Host
City, FIFA and the LOC.

Severability

Should a provision of this Host City Agreement be void, invalid or unenforceable, this
shall not affect the validity of the remaining provisions of this Host City Agreement. In
such case, the void, invalid or unenforceable provisions shall be replaced by a
provision which is appropriate in terms of location, time, scope and legislation which,
to the extent possible, resembles the void, invalid or unenforceable provision as much
as possible. This shall apply equally to any gap in the provisions of the Agreement.

No Waiver

Any waiver by either party of a right arising out of this Host City Agreement or any
breach of this Host City Agreement will not operate as, or be construed to be, a
waiver of any other breach of such provision or of any breach of any other provision
or a waiver of any right arising out of this Host City Agreement. Any waiver must be
provided in writing. Failure by either party to insist upon strict adherence to any
provision of this Host City Agreement on one or more occasions will not be
considered to be a waiver of, or deprive such party of the right to subsequently insist
upon strict adherence to, that provision or any other provision of this Host City
Agreement.

Interpretation

(H  All terms with an initial capital letter used herein shall have the meaning
ascribed to them in the Glossary of Terms in Annexe 1.

{il  Words importing the singular include the plural and vice versa.

[T

(i) References to "include” or “in particular”, "e.q.” or similar are to be construed
as being inclusive without limitation to the listed examples.

(iv) Referenc_es to “days” mean actual days, not business days.

(v}  References to "Clauses” are, unless expressly stated otherwise, references to
clauses of this Host City Agreement.

(vi) The headings of the Clauses and articles in this Host City Agreement are for
convenience only and shall not affect in any way the meaning or interpretation
of the provision 1o which they refer.

(viiy  All annexes attached to this Host City Agreement form an integral part thereof.
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Counterparts

This Host City Agreement will be executed in counterparts, each of which shall be
deemed an original but all of which together shall constitute a single agreement.

Arbitration

All disputes in connection with this Host City Agreement, including disputes as io its
conclusion, binding effect, amendment and termination, are to be promptly settled
between the parties by negotiation. If no solution can be reached, any such dispute
shall, to the exclusion of any court or other forum, be exclusively resolved by an
arbitral tribunal consisting of three (3} arbitrators under the auspices of, and pursuant
to, the Swiss Rules of International Arhitration of the Swiss Chamber of Commerce.
The seat of the arbitration shall be Zurich, Switzerland and the language of the
proceedings shall be English.

Anti-Corruption

The parties acknowledge that giving and taking bribes can lead to criminal
proceedings in accordance with Art. d4a of the Swiss Federal Law on Unfair
Competition and Art. 102 of the Swiss Criminal Code.

Governing Law

This Host City Agreement is to be governed by, and interpreted in accordance with,
the laws of Switzerland, to the exclusion of any choice of law principles and to the
exclusion of the Vienna Convention on Contracts for the International Sale of Goods.
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IN WITNESS WHEREOF, the undersigned have caused this Host City Agreement to be executed
by their duly authorised representatives.

FEDERATION INTERNATIONALE DE
FOOTBALL ASSOCIATION (FIFA)

By s BY.
Name: .. NAME: ...,
Title: Title:
{Loci

By By
Name: Name: ...
Title: Title:
[HOST CITY]

By By:
Name: Name: ...
Title: Title:
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ANNEXE 1

Glossary of Terms

“Ambush Marketing” means any attempt by any unauthorised entity to exploit the
goodwill in the Competitions or to gain an association with FIFA andfor either or both of
the Competitions, whether or not to the detriment of the Commercial Affiliates or Media
Rights Licensees, and whether by way of an unauthorised use of the Competition Marks,
tickets or otherwise.

“Bid Committee” means the entity established by the Member Association during the
Bidding Process with the purpose of participating in the Bidding Process and submitting a
bid to FIFA.

"Bidding Process” means the bidding and selection procedure conducted by FIFA to
determine the LOC appointed for the hosting and staging of the Competitions.

“Commercial Display” means such area made available to the Commercial Affiliates by
.FIFA to enable them to demonstrate and display their products and services at the
Stadiums.

"Competition Period” means the period commencing ten (10) days prior to the first
Match of the respective Competition and concluding five (5) days after the last Match of
the respective Competition.

“Competition-related Events” means any events or activities officially organised,
supported, sanctioned by, or staged under the auspices, of FIFA or, at FIFA's discretion,
the LOC, and which are designed to promote, celebrate, enhance or facilitate the hosting
and staging of the Competitions, such as the Final Draw, the Preliminary Draw or any
other events, activities and/or programmes organised by FIFA and/or the LOC in relation to
the Competition, including any corporate social responsibility events, activities and/or
programmes.

“Competitions” means, collectively, the editions of the FIFA Wortd Cup™ and the FIFA
Confederations Cup as indicated on the front page of this Host City Agreement, including
all Matches and Competition-related Events, such as draws, any opening and closing
ceremonies and any other official events, such as workshops, receptions and galas.

“Competition Marks” means the (i) Official Emblem; {ii) Official Mascot; {(jii}y Official
Slogan; (iv) Host City Composite Logo; (v) the Host City Poster; (vi} the Official Trophy
(expressly excluding three dimensional copies thereof); (vii} any official Competition title (in
any language); (viii) the Host City Designation; (ix) the official Competition design as
developed by FIFA; and {x} any other mark, design, slogan, emblem, title or other
identification or symbol developed by FIFA and selected by FIFA for the official use in
connection with the Competitions.

“Controlled Area” means any area (such as temporary parking areas used on Match
Days, open outdoor spaces, entertainment areas or arenas) determined by FIFA which is
located directly adjacent to the QOuter Stadium Perimeter, in which certain commercial and
other activities are prohibited on Match Days and the days prior to Match Days to ensure
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the smooth implementation of the staging and organisation of the Matches and protect
the rights of the Commercial Affiliates as set out in Clause 4.3.

“FIFA Fan Fest” means a secured and officially branded area offering fans the possibility
to view Matches on one or more giant screens which may be established by FIFA, or third
party appointed by FIFA, in a host city of the FIFA World Cup™ or in other cities or at
other locations in the Host Country or in other countries, as described in Clause 4.9.

“FIFA Fan Fest Event Manual” means an operational manual containing all relevant
operational details and reguirements for planning, management and operation of the FIFA
Fan Fest, such as the project plan, budget principles, milestones, roles and responsibilities
as well as any marketing, media, concession and ¢ther requirements as further described
in Clause 4.9.2.

“FIFA Marks"” means the word “FIFA", the mark incorporating FIFA's "tweo globes”
device and approved derivations thereof used to indicate and identify FIFA, and any
additional or successor marks and devices adopted as its brand identification by FIFA, but
excluding (i) any FIFA technical FIFA quality certification and (i) medical programme
indicators.

“Final Draw” means the draw ceremony in which Teams participating in the final
competition of the FIFA World Cup™ are drawn into competition groups.

“Government” means the national government of the Host Country.

“Host City Composite Logo” means a composite logo developed by FIFA and/or the
LOC in cooperation with the Host City, which may comprise the Official Emblem, the Host
City Designation and a Host City-specific design element as further described in Clause
5.1.

“Host City Designation” means the official designation to be used by all host cities of
the Competitions in connection with any of their activities and events related to the
Competitions, as to be determined by FIFA at a later stage.

“Host City Dressing” means the official decoration programme developed by FIFA and
the LOC for the host cities of the Competitions based on the official Competition design
as developed by FIFA, as further described in Clause 4.4.

“Host City Events” means any cultural or social events or activities organised by the Host
City, or a third party acting on behalf or with the authority of the Host City, in relation to
the Competitions, irrespective of the use of any Competition Marks in connection with
these events and activities as further described in Clause 3.1.

“Host City Event Guidelines" means the guidelines issued to the Host City by FIFA
governing the manner in which the Host City shall be entitled to organise any events and
conduct any activities being part of the Host City Events as further described in Clause 3.1.

"Host City Marks Guidelines” means guidelines issued to the Host City by FIFA
governing the manner in which the Host City may be involved in the creation, and use, of
the Host City Composite Logo and may use any other Competition Marks to the extent
permitted in this Host City Agreement, as further described in Clause 5.1.2.
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“Host City Poster” means an official Competition-related poster created by FIFA, the
LOC and each of the host cities of the Competition in accordance with the process set out
in Clause 3.2, which may comprise the Official Emblem, the official Competition design as
developed by FIFA and a Host City-specific design element.

"Host City Poster Guidelines” means the guidelines issued to the Host City by FIFA for
the design, creation, production, use and marketing of the Host City Poster as further
described in Clause 3.2. '

."Host City Premium Guidelines” means the guidelines issued to the Host City by FIFA
for the production and use of Premiums by the Host City as further described in Clause
3.6.

“Host City Publication Guidelines” means the guidelines issued to the Host City by FIFA
for the production and use of any publications and print material produced and/or
distributed by the Host City in connection with the Competitions as further described in
Clause 3.8.

“Host City Website Guidelines” means the guidelines issued to the Host City by FIFA
governing the manner in which the Host City shall be entitled to promote and
communicate its status as a host city of the Competition as further described in Clause
3.5.

“Host Country” means the host country of the Competitions as selected by FIFA, in
which the Stadium is located.

“Hosting Agreement” means the agreement between FIFA and the LOC concerning the
hosting and staging of the Competitions.

“Intellectual Property Rights” means all intellectual property and other rights of
whatsoever nature, howsoever arising and in whatever media, whether or not registered
or capable of registration, including trade marks, service marks, trade names, registered
designs, domain names and any applications for the protection or registration of such
rights and all renewals and extensions thereof throughout the world.

“Licensees” shall mean any entity, not otherwise a Commercial Affiliate, to which FIFA
(or an appointee of FIFA) grants the right to use any Competition Marks on items of
merchandise (and in its marketing and advertising activities in relation to the sale of such
items of merchandise) or to operate any official Competition stores, but which is not
permitted to affix its own corporate or other brand or trademark to such items of
merchandise, unless otherwise permitted by FIFA.

“Marketing Rights” means, in any and all media, throughout the universe, and in all
languages, any and all advertising rights, promotional rights, rights of endorsement, rights
of association, premium and giveaway rights, marketing rights, merchandising and
licensing rights, catering and concession rights, sponsorship rights, hospitality rights, travel
and tourism rights, ticketing rights, accommodation rights, publishing rights,
betting/gaming rights, retail rights, music rights, philatelic rights, numismatic rights, lottery
rights, auction rights and any other rights and/or associated commercial opportunities
(whether now known or hereafter invented) relating to the Competitions and the
Competition-related Events, to the extent that such rights are not Media Rights.
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“Match” means any football match in its entirety (including replays, extra-time and
penalty shoot-out phases) which takes place as part of a Competition.

“Match Day” means the day on which a Match takes place at a Stadium located within
the Host City.

“Media Rights” means the right, throughout the universe, and in all languages, to report
upon, record, transmit or otherwise exploit any still or moving visual-only images, any
audio-only material, any audio-visual material, any text and any data by any means
whatsoever {whether now known or hereafter invented), any aspect or element of the
Competitions and Competition-related Events on a live, as-live and/or delayed hasis, in full
length or in part, in any media and by any means of transmission or delivery whether now
known (including successor technologies) or hereafter invented, including any news access
rights. For the avoidance of doubt, the right to broadcast, stream and/or transmit the
basic audiovisual feed (or any supplemental feed) and the .right to transmit radio
commentary of any Match constitute Media Rights and Media Rights include the right to
record, create and exploit any official films or any official concerts of the Competitions
and/or similar audiovisual products and programming, and shall include the fixed media
rights, public exhibition rights and the in-flight rights.

“Media Rights Licensee” means any entity which acquires from FIFA, or any entity
appointed by FIFA, any Media Rights, including the right to broadcast, stream and/or
transmit, via any medium and by any means of transmission, the basic audiovisual feed,
any supptemental feed, audio-feed or any other any content and/or material being subject
to the Media Rights.

“Member Association” means the national football association, officially affiliated to
FIFA, which has established the Bid Committee.

“Official Emblem” means the official logo, emblem or device selected by FIFA for each
of the Competitions as the visual design symbol representing a Competition.

“Official Mascot” means the official mascot selected by FIFA for each of the
Competitions, including its name.

“Official Slogan” means the official slogan selected by FIFA symbolising the overall
message and theme in relation to the hosting and staging of the Competitions in the Host
Country.

“Official Trophy” means the official FIFA World Cup trophy and the official FIFA
Confederations Cup trophy as selected by FIFA, which ts awarded to the winner of the
respective Competition.

“Outdoor Advertising Media” means any advertising spaces and facilities suitable for
promotional purposes, for example rotating boards, video walls, billboards, lampposts,
bridge railings, public transportation, public building facades as further described in
Clause 4.4 3,

“Outer Stadium Perimeter” means the perimeter further removed from the Stadium
than the Inner Siadium Perimeter and to which only accreditation card holders and ticket
holders are entitled to access on Match Days.
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“Preliminary Draw” means the draw ceremony in which Teams of all member
assaciations participating in the qualification for the FIFA World Cup™ are drawn into
competition groups for each of the Confederations.

“Premium” means any promotional or other item of merchandise which bears the Host
City Composite Logo and are given away free of charge.

"Protocol Routes” means the official FIFA protocol route used for the main, official
traffic within the Host City during the Competition Periods or the periods of certain
Competition-related Events hosted and staged in the Host City, such as the road between
the airports and main train stations of the Host City and the Stadium, the draw venues (if
applicable), the FIFA headquarters (if applicable) and the FIFA venue hotels within the Host
City,

"Rights Protection Programme” means the world-wide programme developed and
implemented by FIFA for the protection and enforcement any Media Rights, Marketing
Rights, Intellectual Property Rights and any other commercial or other rights and
opportunities owned and/or controlled by FIFA in relation to the Competitions as further
described in Clause 4.12.

“Site” means () any Stadium, (i} any Training Site, (i) any official parking area,
accreditation centre, ticketing centre, volunteer centre, the international broadcast centre
(if located within the Host City), the Stadium media centre, and/or any hospitality area
(including hospitality boxes and hospitality villages), used in relation to the Competitions
and (iv) any other locations, areas and/or facilities designated by FIFA as an official site
located within the Host City in relation to the Competitions, including the Competition-
related Events and to which access is permitted only to accreditation card holders or ticket
holders or any other officially-sanctioned ticket or other access device.

“Stadium” means the stadium in the Host City at which a Match is played, inciuding the
entire premises (to the extent that a ticket or an accreditation card is required in order to
gain access) of the stadium facility inside the Quter Stadium Perimeter fence as well as any
permanent and temporary facilities, areas, buildings or sections used in any manner in
connection with the Competitions as determined by FIFA.

"Stadium Agreement” means the stadium agreements entered between the FIFA and/or
the LOC on the cne side and the stadium owner/operator on the other side for the use of
a Stadium for the Competitions, which may contain a stadium agreement cover andfor
the stadium use agreement.

“Team” means any team which qualifies to participate in either of the Competition.

“Team Delegation” means the delegation of a Team, consisting of players, coaches,
managers, officials, media officers, representatives and guests of a Team as well as other
individuals appointed by FIFA or the LOC for the purposes of accompanying and liaising
with the Team.

“Team Base Camp"” means a hotel which operates as the headquarters of a Team during
the Competition Period of the FIFA World Cup™, and which combines a dedicated
Training Site with suitable accommodation facilities.
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"Training Site” means any venue within the Host City to host Competition-related
training sessions for any Team, including the entire premises of the stadium facilities used
for a training session inside the stadium fence and (on days on which any official Team
training session takes place within the stadium in relation to the Competitions) the aerial
space above such stadium premises as well as any permanent and temporary parking
facilities, permanent and temporary media areas and zones, concessions areas,
Commercial Display areas, the area which comprises the field of play and the adjacent
area up to the demarcation of the stands, stands, the areas beneath stands and any such
areas, buildings, facilities or sections used in any manner in connection with any official
Team training session in relation to the Competitions as determined by FIFA. Training Sites
include the Training Sites connected to Team Base Camps and the Venue-Specific Training
Sites.

“Venue-Specific Team Hotel” means any team hotel located within the Host City in
which a Team is obliged to stay the night before its next Match and (in respect of Matches
with late kick-offs) the night following such Match.

"Venue-Specific Training Sites” means any Training Site which is connected to a
Venue-Specific Team Hotel located within the Host City, in which a Team may perform
training sessions in connection with its next Match.

“Volunteers” means individuals performing for and on behalf of the LOC, on a free of
charge basis (except for the compensation of expenditures), certain supportive functions in
relation to the Competitions, which are primarily (but not exclusively) be nationals from
the Host Country.
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ANNEXE 2

Outdoor Advertising Media

The Host City shall secure Qutdoor Advertising Media at the following locations and
on such terms as described below:

Outdoor Advertising
‘Media
Locations

Outdoor Advertising Media
Terms of Delivery »

All inventory within

- Two {2) kilometre
radius of Stadium

- Five Hundred {500)
meter radius from
draw venue

- One hundred (100)
meter radius of any
FIFA Fan Fest

- Outdoor Advertising_Media owned by Host City:
To be provided to FIFA for its own disposal, free of
charge

- Qutdoor Advertising Media owned by Host City,
but exploited by third parties or owned by third
party: FIFA to be provided free of charge with a
first right to acquire at average market prices from
two (2) years prior to the start of the Competition,
such right 10 be exercisable no later than on 31
October of the year prior to the year of the
Competition.

- Areas most likely
used for Protocol
Routes (such as
inventory located
at the roads from
the airport and the
main train stations
to the Stadium)

- Qutdoor advertising media owned by Host City;
To be provided to FIFA for its own disposal, free of
charge

- oor advertising media owned by H i
but exploited by third parties or owned by third
party: FIFA to be provided free of charge with a
first right to acquire at average market prices from
two (2) years prior to the start of the Competition,
such right to be exercisable no later than on 31
October of the year prior to the year of the
Competition.
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All inventory
specifically created
for the
Competitions

- Qutdoor_advertising media owned by Host City:
May be freely exploited by the Host City provided
it is only sold to FIFA, Commercial Affiliate, a
Media Rights Licensee or other FIFA-approved
entities.

Adequate inventory
at key locations at
the airports in the
proposed Host
Cities

- Outdoor advertising media owned by third party:
FIFA to be provided free of charge with a first
right to acquire at average market prices from two
(2} years prior to the start of the Competition,
such right to be exercisable no later than on 31
October of the year prior to the year of the
Competition.

Vehicle exteriors on
mass transit routes
to the Stadium

- or_advertising media ow Host City:
May be freely exploited by the Host City provided
it is only sold to FIFA, Commercial Affiliate, a
Media Rights Licensee or other FIFA-approved
entities. Five Per cent (5%} of the inventory shall
be provided to FIFA free of charge for branding
purposes.

- Outdoor advertising media owned by Host City,
but exploited by third parties or owned by third
party: FIFA to be provided free of charge with a
first right to acquire at average market prices from
two {2) years prior to the start of the Competition,
such right to be exercisable no later than on 31
October of the year prior to the year of the
Competition.

The Outdoor Advertising Media in the Host Cities shall be provided by the Host City
two (2) weeks prior to the start of each Competition, during each Competition, and
for forty eight (48) hours after the end of each Competition.
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Sample of Potential Oakland as Host City Obligations: 1)_if Oakland is selected as Host City
and 2) if USA Bid Committee is awarded Host Nation status for FIFA 2018/2022 World
Cup (for comprehensive listing see Attachment C: Host City Agreement)

s Host City Promotion: Oakland would be obligated to organize, host and stage events
related to all competitions played within its city.

o Host City Poster: Oakland would be expected to design and create the Oakland as Host
City poster as determined by FIFA.

e Stadium Recognition: Oakland would be required to have its name incorporated in
certain decoration material displayed in the venues.

e Official FIFA Website: Oakland would be obligated (at FIFA’s costs) to be presented
on the official FIFA website for the competitions.

e Host City Website: Oakland would be obligated to promote and communicate its status
as a host city by creating a dedicated section on its website.

¢ Host City Display: Oakland would be required to set up a display to promote and
communicate its status as a host city outside the venues.

+ Host City Publications: Oakland would be expected to produce, and distribute flyers
and other materials to promote and communicate its status as a host city.

¢ FIFA Promotional Events: Oakland would be obligated to participate in FIFA and/or
Local Organizing Committee (LOC) promotional events, activities or tours prior to the
competitions.

o Tickets: Subject to a ticket plan developed by FIFA, Oakland would be expected to
purchase a certain number of tickets (for Matches in Oakland) prior to making such
tickets available to the general public.

» General Support: Oakland would be expected to provide an adequate location for the
events in addition to providing adequate utilities, infrastructure, signage, sufficient
parking, and emergency and security services.

* Stadium: Oakland would be required to support and assist FIFA and/or LOC in
connection with the use and operation of the Stadium including infrastructure.

o Training Sites: Oakland would be expected to support and assist FIFA and/or LOC in
connection with the selection, use and operation of Training Site facilities for the
competitions.

e Naming Rights: Oakland shall allow FIFA the use of Stadium and Training Site facility
naming rights for the entire term of the Host City Agreement. FIFA shall be free to grant
during the competition period naming rights to any third party.
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Controlled Area: Oakland would be expected to monitor the outer Stadium perimeter or
Controlled Area to ensure that any advertisement and/or other commercial displays
located within the Controlled Area be removed or covered.

Host City Dressing: Oakland would be expected to support and assist FIFA and/or LOC
with regards to any issues related to permits or legal restrictions and any costs or liability
associated with installing, maintaining and dismantiing any host city dressing.

Outdoor Advertising Media: Oakland would be required to make available to FIFA
and/or LOC all existing outdoor advertising media particularly along major key routes.

Host City Delivery Proposal: Oakland would be expected to submit no later than two
(2) vears prior to the Events to FIFA and/or LOC for written approval a detailed plan on
how it intends to comply with its competitions obligations.

Traffic Management Plan: Oakland would be expected to submit no later than three (3)
years prior to the events a traffic management plan for written approval and would be
expected to cover all costs associated with its implementation.

Buses and Trains: Qakland would be required as reasonably possible to ensure that
local, regional and national buses and trains are fully operational on each Match Day and
operate for a period of up to four (4) hours after the end of each Match taking place in
Oakland.

Airports: Oakland would be expected as reasonably possible to assist in all efforts to
keep its International airport open for late night and early morning flights to
accommodate Oakland Matches and ensure that airlines are not required to pay any
premium airport taxes or fees due to arrivals or departures after customary airport closure
times.

Parking Facilities: Oakland in cooperation with the Stadium authority shall support
FIFA and/or LOC to provide sufficient parking facilities at the Stadium and any Training
Sites for the general public and if requested provide an approx. eight hundred space
parking facility together with an office facility for up to five staff members to serve as a
distribution center for any vehicles used by FIFA and/or LOC.

Combination-Ticket Agreement: Oakland may be required to enter into a combination-
ticket agreement with local mass transit agencies to allow any ticket holder to use public
mass transit free of charge on Match Days.

General Traffic Support: Oakland may be requested at any time during the
Competition Periods restrict public access, close public access completely and provide
special traffic access lanes as well as police escorts for the participating Teams, key
representatives of FIFA and/or LOC, VIP guests and other officials.

Team Base Camps: Oakland would be required to assist the LOC in connection with
identifying and selecting suitable hotels within a one (1) hour bus drive from the airport
and within twenty (20) minutes from the Training Sites to be used as Team Base Camps.
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Volunteer Program: Oakland shall support the LOC with respect to the implementation
of a Volunteer Program to be established by the LOC for the Competitions by providing
free of charge facilities for the Volunteer Program managers used for the selection,
education and any Volunteer events.

Safety and Security: Oakland at its own expense shall support FIFA and/or LOC in the
area of safety and security at the Stadium, Training Sites, Team Base Camps, Airports
and other mass transit locations during the Competitions.

Fire Protection and Medical Services: Oakland shall adopt protection measures in
relation to the Competitions, including provision of facilities and other required
infrastructure.

Fan Fest: Oakland would be required to plan, organize and implement an Oakland Fan
Fest that would: take place on each day of the FIFA World Cup; allow entry free of
charge to the majority of spectators; provide a live-broadcast of all sixty-four (64)
Matches of the FIFA World Cup; offer food and beverage and merchandise; be staged
within a fenced and secured area; be the only public viewing event endorsed by Oakland;
and provide a stage to allow for entertainment programs.

Promotion: Oakland shall be required at its own expense to actively promote the
Competitions well in advance and shall stage and organize promotional activities.

Public Relations: Oakland would be expected to: coordinate with FIFA and/or LOC any
public statements or press briefings; comply with any communication guidelines in
relation to the Competitions; agree to timing, form and content of any public
announcement; and refer to the Competitions by its official title.

Publications: Oakland would not be allowed to produce or issue any publications or
print material without FIFA’s prior written approval.

Commercial Affiliates: Oakland would need to grant a first right of refusal to the
Commercial Affiliate appointed by FIFA in the relevant product category, all products
and services used in relation to the performance of its obligations under the Host City
Agreement.
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OAKLAND CITY COUNCIL

Resolution No. C.M.S.

A RESOLUTION AUTHORIZING THE CITY OF OQAKLAND TO.
PURSUE AND ACCEPT THE POSITION OF HOST CITY FOR
THE  2018/2022 FEDERATION: INTERNATIONALE DE
FOOTBALL ASSOCIATION (FIFA) WORLD CUP, AND
AUTHORIZING THE CITY TO ENTER INTO A HOST CITY
AGREEMENT WITH FIFA AND THE USA BID COMMITTEE
INC.

_ WHEREAS, the Federation Internationale de Football Association (“FIFA”) owns
and operates the World Cup sporting event; and

WHEREAS, the United States Bid Committee, Inc. (“‘USA BID”) is a non-profit
organization created to prepare a successful application to FIFA to host the FIFA World Cup
in 2018 or 2022 on behalf of the United States Soccer Federation; and

- WHEREAS, USA BID requires 18 host cities to host the FIFA World Cup, with the
.City of Qakland being one of the remaining 27 cities under consideration; and

WHEREAS, FIFA requires any potential host city to enter into a Host City
Agreement; and

WHEREAS, USA BID requires all potential host cities to enter into the Host City
Agreement before November 30, 2009, in order to be considered for the final round of 18; and

WHEREAS, if Oakland is selected as a host city and the United States is selected as a
host nation for the 2018 or 2022 World Cup it would lead to an increase in revenue and jobs
for the City of Oakland and its residents; now, therefore, be it

RESOLVED: That the City Council hereby authorizes the City Administrator or his or
her designee to negotiate and enter into a Host City Agreement with USA BID and FIFA to
serve, if selected, as a host city for the 2018 or 2022 FIFA World Cup; and be it

FURTHER RESOLVED: That the City of Oakland agrees to adhere to any and all
terms and conditions of the Host City Agreement; and be it
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Coliseum Staff Project (C82620); and be it

FURTHER RESOLVED: That any funds related to the acquisition and pursuit of the
Agency’s Coliseum Operations Fund (7780), Coliseum Redevelopment Organization (88659)

position of Host City will not exceed $20,000 and will be allocated from the Redevelopment

Administrator or his or her designee to take any other action with respect to the pursuit and
World Cup.

FURTHER RESOLVED: That the City Council hereby authorizes the City
acceptance of the position of host city for USA BID’s proposal to host the 2018 or 2022 FIFA

IN COUNCIL, OAKLAND, CALIFORNIA

PASSED BY THE FOLLOWING VOTE

, 2009
AYES - KERNIGHAN, NADEL, QUAN, DE LA FUENTE, BROOKS REID KAPLAN, AND
PRESIDENT BRUNNER
NOES -
ABSENT —

ABSTENTION -

ATTEST:

LATONDA SIMMONS

City Clerk and the Clerk of the Council
of the City of Oakiand, California




